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S44IN three months the canned foods industry will 
| reach the peak of its year’s work—Canned Foods 
pre wa! Week. That event is the result of cooperation of 
the national organizations. It is the test of cooperation of 
local groups and individuals. 


Canned Foods Week success depends on working together, 
heart and soul. And cooperation should go all the way— 
we must cooperate with the public, whose goodwill we 
must have, by giving them foods of the right quality, 
always. 


In so far as cans, deliveries, service are concerned, count on 
the Canco organization for every effort to make quality 
canned foods an actual market fact. 


American Can Company: 
CANNED FOODS WEEK ~ ~ ~ NOVEMBER 10th—20th 


American Can 


CONTAINERS OF TIN PLATE + BLACK IRON + GALVANIZED IRON - FIBRE 
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MANUFACTURERS OF 
TIN CANS. 
CAPACITY 600 MILLION CANS PER YEAR 


MAIN OFFICE 


SIE CLARKSBURG, 
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| | WE HAVE ON HAND 
| for immediate shipment 
| 


2 Used 


| Universal Tomato Fillers 


| in good condition 
| For Sale Cheap 
Write for price 


We can also supply promptly 

| NEW: 

Universal Tomato Fillers 

| Hot Water Exhausters 

New Perfection Pea Fillers 

| Rotary Syrupers 

‘Tomato Washers 

Electric Process Clocks 

Beet and String Bean Fillers 


Wire your order and shipment will be made promptly 


Canned Foods Week, Nov. 10th to 20th 
Your co-operation is necessary 


AYARS MACHINE COMPANY 
SALEM, NEW JERSEY 
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“THE 
excel Our Labels 


nDesi are the Tighes est Standard 
of Artistic for Commyereial Value. 


Ask for our Superior Line for your ~ Grade. 


Stecher Lithographic ©. 
Rochester, N'Y. 


Hamachek Ideal Ensilage Distributor 


The Hamachek Ideal Revolving Ensilage Distributor 


ensilage. 


than can be done by several men without the aid of 
Distributor. 


The Hamachek Ideal Revolving Ensilage Distributor 
proven to be most economical in the building ofa large 
Patented ; 
United States May 26 1928 as Canada Dec. 29, 1925 stack or for the filling of large silos. 


Additional information will be gladly mailed on request. 


Frank Hamachek Machine Company 


Kewaunee Wisconsin 
Also Manufacturers of Viners, Viner Feeders and Chain Adjusters. . 


mechanical device, usually driven from the head shaft of 
the carrier, for building an ensilage stack or filling a silo. 
It works equally well on pea vines, corn husks, or other 


This Distributor makes a circle two or three times in an 
hour, and the incline of the spout can be easily changed by 
the person on the stack or in thesilo. The ensilage, as it 
comes from the spout, can be dropped in any desired place, 
so that one man can make a better stack, or fill a silo better 
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WASHING CUT PUMPKIN 


The MONITOR Cylindrical 
Washer is doing this work per- 
fectly. 


Naturally, some _ special 
features are necessary but we 
know what they are and apply 
them. 


It will reduce your ex- 
pense of preparing and the 
machine delivers a nice pro- 
duct removing seeds, pulp and 
other refuse. 


This is worth your atten- 
tion if you are packing pump- 
kin. 


YOUR SALES WILL BE BENEFITED 
Ov. to 
SUPPORT IT. A. K. Robins & Co. Inc., Balto., Md. 


Leavitt & Eddington Co. 
Canadian Plant 


HUNTLEY MFG. CO. Lta. HUNTLEY MFG. CO. 


HIGHEST GRADE OF WORKMANSHIP LOWEST POSSIBLE PRICES PROMPT SERVICE 
% 
ESTABLISHED 1862 
K 
: RT LITHOGRAPHING UO : 
RX “THE MODEL SHOP is 
DESIGNERS AND MANVFACTVRERS 
LABELS, CARTONS AND 
Ne 
xe 
: ADVERTISING MATERIAL. : 
D M N 
CHicaco. ILL. ETROIT, LICH. OMAHA, NEB. 
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UNITED STATE 


factories 
CHICAGO BALTIMORE CINCINNATI ROANOKE BUCHANAN 


J Chicago Sales Office 


THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 


Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its forty- 
ninth year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - - $3.00 
Canada - - - - - $4.00 
Foreign - - - $5.00 


Extra Copies, when on hand, each, .10 


ADVERTISING RATES — According to 
space and location. 


PUBLISHED EVERY MONDAY 


BY 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SouTH FREDERICK STREET 
BALTIMORE, MD. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 
able to THE TRADE COMPANY. 

Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 
_ Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 


ARTHUR I. JUDGE, 
EDITOR. 
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EDITORIALS 


IGHER AND HIGHER—Recently we had occa- 
H sion to comment upon what we considered an 
astounding record for one day’s production in a 
cannery ; we then referred to the seventy-odd thousand 
cases of pineapple packed by the Hawaiian Pineapple 
Company in one day. You will recall that for three suc- 
cessive days this cannery broke its own records, and the 
world’s record as well, and we could not but stand in 
awe and wonderment at this very deluge of canned 
foods. What can we say now, when we are informed 
that a few days later this same firm turned out 76,500 
cases in one day! Think of it! 1,836,000 cans of pine- 
apples “put away” as the day’s operation. Enough 
pineapple dessert for 9,180,000 people produced by one 
canner as one day’s work! 

There are those who are fond of saying that the 
canning industry is yet in its infancy, and that its me- 
chanical equipment is in its experimental stage. What 
will happen when they “perfect’’ the mechanical equip- 
ment, and a cannery actually grows up, at least as re- 
gards pineapple canning? 


ITY THE CONVENTION COMMITTEE—It is all 
P very well for us to hint as to where the next an- 

nual Convention will be held, and for others all 
over the country to complain that the decision has not 
yet been made; but if “we” and “they” were in the 
shoes of the Convention Committee, the writer very 
much fears that the industry would never go, as a body, 
to the place we would tell them. The honors of the 
Presidents of the three great Associations sit lightly— 
until they come to this question of a selection of the 
next city—and then! Everything has to be just right 
—the hotel accommodations, the exhibition hall, and 
the railroad rates, and a hundred and one other things 
-—aside from the geographical location of the city. It 
is the hardest thing any bunch of free-working humans 
have to do, and do it so that all will be pleased. So 
when you feel inclined to heave a few bricks at the 
place, or because of the delay in selection, think just a 
moment and you may choose a bouquet instead, or at 
least you ought to. It is a job no man wants a second 
time, and if you don’t believe it, ask one of these Presi- 


dents. Or you might volunteer to see the Mayor of the 
prospective city or a dozen cities; visit the Chamber of 
Commerce; hobnob with the Hotel Men’s Committee; 
interview the railroad heads and get on the good side 
of the Union leaders of the town, so that you may be 
sure the machinery exhibit can be erected without hav- 
ing bumbs put under the workingmen of the firms ex- 
hibiting. You can run the whole gamut of human in- 
conveniences, and then you will find that selecting the 
“next Convention city” is a thankless task on the part 
of the canners, etc. 


OOD ADVICE-AND CROPS—tThere is no evi- 

dence that our readers have become tired of 

our style of preaching; but as you know when 
another “‘domanie” is asked to take the pulpit it some- 
times brings an increase in the attendance at that 
service, because the congregation at least expects to 
hear something new. And they usually do. And it 
does no harm to get the other. man’s viewpoint. 

So this week R. W. Messenger, who “just loves” 
to preach on tomatoes and tomato canners’ ethics, is 
given the rostrum. He makes some points in a letter 
on his well known subject, to us this week, which 
ought to be considered by all tomato canners from a 
marketing standpoint rather than from the crop and 
pack possibility. Here read what he says: 


“At a meeting of the Tri-States Association the secretary 
presented a splendidly worked out report which I hope will be 
published in this week’s issue of your paper. It should prove 
to be of vital interest to every tomato canner in the United 
States, as analysis should show any tomato packer anywhere 
that while weak-kneed canners of this section may be able to 
break the market temporarily this fall only the most perfect 
weather from now on will produce a large enough pack here 
so that it will stay “broke.” 

Right there is the weak point, of course. No prophet who 
ever lived has been able to forecast the tomato crop in this 
section until it was largely harvested, because no prophet was 
able to forecast the weather during late August and early Sep- 
tember. No longer ago than 1919 we had over 9 inches of rain 
one August day and night at the nearest official station to this 
point from which I am writing. Last year during the whole 
month of September we had only 42/100ths of an inch. In 1919 
we had one of the largest acreages ever known and packed 
2,700,000 cases in Maryland and Delaware. A large part of the 
Maryland pack was made from tomatoes brought in from other 
states. In 1925 we had one of the smallest acreages for years 
and packed 7,450,000 cases in the two States. Then no onc 
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should give too much weight to crop forecasts made before 
packing season. : 

But the report just referred to confirmed the earlier Gov- 
ernment report as to reduced acreage in the Tri-States section 
almost to a dot. It dealt with the contracted acreage in exact 
figures instead of guess work figures. While it did not show 
that the increase in New Jersey was all Campbell Company 
increase, and that the tomato canners proper had decreased their 
contracted acreage, all present understood that fact, of course. 
I am only sorry that no report could be presented for Virginia. 
Of course Virginians do not belong to the Tri-States, hence none 
was expected from that State. . 

Many canners pride themselves on not paying any attention 
to statistics. “State of mind” is the only thing that counts, 
of course. But wise people arrive at a state of mind which 
is borne out by actual facts, by means of examining a statistical 
position carefully. Such people succeed unless they are over- 
borne by a majority who are merely up in the heights one 
moment and down in the depths the next, without having any 
clear conception of why they are up or why they are down. 
The weathercocks who change every time the wind blows never 
do succeed. Worse yet, they prevent, by their erratic course, 
people who have real stability from succeeding. The tomato 
canning game has more than its share of unstable operators 
in it. One day ready to “can tomatoes at any price” because 
it rained the night before and injured the crop. The next day 
ready to sell the article they have just canned at 10 cents per 
dozen below cost because they have been called up on long dis- 
tance and told that their neighbor sold some at that figure, 
though not told that what their neighbor sold was cull tomatoes 
brought through the canal from New Jersey to Maryland be- 
cause the canners in New Jersey had more good sense than 
to injure the standing of their pack by using them, and that 
although the samples sent had cut fine, car on arrival had cut 
out yellow, bad smelling, watery contents, been rejected and 
resold to a bargain hunter at the low price named in long dis- 
tance call—a car load of consumption-killing tomatoes. — 

But to get back to the prospective crop. Although the acre- 
age was small last year in Maryland and Delaware, it is much 
smaller this. In Virginia it is very small indeed. We may 
have another large crop but the chances are so much against 
it that the way to figure now is, how much below last year’s it 
will be. If we have a large crop we will only pack about half 
as many tomatoes. If we have a medium-sized crop much less 
than half. The rest of the country need not worry about our 
entering their markets and staying entered. Any trouble we 
make them will only be a flash in the pan. If they sit tight 
they will not be burnt; we will. 

And the canner of this section who does not want to have 
the unstable fellow ruin his this year’s business has only to 
avail himself of the splendid “warehousing in transit” privilege 
procured for him through the unflagging efforts of the present 
able officers and committees of the Tri-States Association. Ship 
his canned tomatoes of this year’s packing to the fine ware- 
houses available in Baltimore, Wilmington, and Philadelphia; 
store them there beyond frost or any other danger, which can 
be insured against at rates of negligible cost; borrow money on 
them if desired, and sell them as he wishes, when he wishes, and 
if the pack proves to be as short as now seems likely, at prices 
he wishes instead of the other fellow’s figures. Many years 
such a course will not pay. This year most of the canners who 
are far wiser than the writer are arranging quietly to do it. 
The co-operative farmers canneries are arranging to hold theirs 
in their own canneries. I have said enough unless I add that 
in the biggest tomato canning county in the world, Dorchester 
of Maryland, tomatoes have begun to go backwards again in 


crop prospect. As soon as picking begins in other counties 
the crop will go back fast. 


A PEAR CANNERY IN THE NORTHWEST 


N their most recent circular letter the Meinrath Cor- 
baley Co. describe the operation of a pear cannery 
as follows: 

“The man who visions a pear cannery as a place 
where women sit down and peel pears and grade them 
into cans, or those who saw the old-style pear cannery 
where the work was divided among three different 
groups of women working at sinks, should have gone 
with us to this cannery that represents the last word 
in modern organization. 

They buy selected pears from the best orchards; 


that is the secret of the best canners everywhere. They 
contract the best fruit. 
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The pears are picked before they begin to soften, 
so that the woody tendons that run from the stem will 
not harden, and the meat not be granular. 

This cannery has its own storage where the pears 
are inspected daily. With the first touch of yellow 
ripeness the box is examined pear by pear, and the ripe 
fruit goes to the peeling tables. 

_ The factory itself is an orderly combination of 
white work tables, porcelain sinks, scientifically exact 
graders—all connected by belts and cross-belts. It isa 
factory on the best of modern principles. 

The pears, peeled by hand with curved knives, go 
on a belt in the middle of the work table to a carrier 
belt that drops them on a long grader. With each 
spread of one-eighth inch in diameter the pears exactly 
graded to size drop through to the seven carrier belts 
that lead to the work tables. 

The carrier belts first go by the seven white basins 
into which the women turn the pears, split them at 
dead center, slightly round ends and trim defects. 

Then they go on the carriers to the women who 
core them and grade out the defective pieces for the 
water grades. Then to another crew who stem the reg- 
ular halves and let the irregular halves go through un- 
stemmed for standards. These women grade into trays 
for regularity of shape. 

The trays are examined by inspectors for care in 
workmanship, and are marked for fancy or choice with 
the number of the packer, who is using that particular 
type of pears. 

Each packer picks off the belt the trays for her 
grade, selects pears of exactly the same size and shape 
in filling each can, and passes those that she thinks are 
not perfect along the belt to the lower grades. 

Each organization unit, you understand, is work- 
ing on pears that are graded for an exact size. 

Then the cans filled with pears go around in a ma- 
chine that washes the fruit thoroughly and drains the 
cans. Under the syruper, through the exhaust box to 
take out the free oxygen, through a continuous cooker ; 
then into the cooler and the warehouse. 

Pears canned like that are scientifically perfect. 
They will command the full quality market, and at this 
year’s prices will sell in larger volume to the consumer.” 


TECUMSEH & PLAINVILLE PACKING CO. MOVES 


FTER August 7th, 1926, our general office will be 
located at Vincennes, Indiana, where we have 
just completed a modern office building which 

will give us better and additional facilities for taking 
care of our rapidly-growing business. 

After August 7th, 1926, all mail should be ad- 


dressed to Tecumseh and Plainville Packing Co., Vin- 
cennes, Ind. 


SWEET POTATOES PROMISE A NEW HIGH 
RECORD 


HE sweet potato yield for Maryland this year is 

f forecast at 1,444,000 bushels on basis of July 1 
reported condition, says John S. Dennee, Federal 

crop estimator for Maryland. Production last season 
was 1,290,000 bushels, and the average of harvests 
during the past five years is 1,202,000 bushels. The 


area planted to sweets has been enlarged about 2,000 
acres this season. Just now condition is about 5 points 


below average. Weather has been too dry and too cool 
for the crop. 
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The Progressive Canners of today are making 
their chili sauce with the use of 


ERFECT performance is un- 
doubtedly the best testimo- 
nial regarding any mechan- 
ical equipment. It says far 
more than words may utter. 
Consider then a few brief 
testimonials to A-B equip- 
ment’s worth. 


THE INDIANA CHILI SAUCE MACHINE 


A&P Products Corporation are running three 
A-B sterilizers day and night in their milk plant in 
West Bend, Wisconsin. Twenty-two hours a day 
during the peak period---400 cans of the finished 
product per minute! 


Poynette Canning Company of Poynette, Wiscon- 
sin, are operating an A-B Cooker in their pea 
plant. Eighteen hours opé#ration at a stretch means 
nothing to A-B. Two hundred and twenty cans 
per minute! A-B never tires! 


With this machine you retain all the flavor, 
great portion of which is lost bythe old method. 
It also saves you 40 to 50 hand peelers, and 
furnishes high grade stock. 


Libby, McNeill and Libby are operating seven i 
A-B Pressure Cookers in their various milk and i 
meat plants. One cooker might be a trial install- 


ation, but seven cookers strongly testify to A-B’s 


Indiana Pulpers worth. 


Indiana Kern Finishers 


Kook-More Koils These are but a few of what we consider the best 

Inspection testimonials in the world. And if you are interested 

I —— TABLES we'll gladly tell you the name of some quality 
rting 


canner who is equipped with A-B, in your own 
locality. 


Indiana No. 10 Fillers 

Copper Steam Jacketed Kettles 
Steam Crosses 

Pulp & Catsup Pumps 

Fire Pots 

Wood & Steel Tanks 
Enameled Lined Pipe 
Enameled Pails & Pans 

Steel Stools 


Indianapolis, Indiana, U. S. A. 


A-B COOKERS GUARANTEE UNIFORM 
PRODUCTS AND QUALITY. 


Anderson-Barngrover Mfg. Co. 
San Francisco, Cal. 
Coast Representatives 
S. O. Randall’s Son 
Baltimore, Md. 
Easteon Representative 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dillon Sts., Baltimore, Md. 
844 Rush Street, Chicago, Ill. 
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CROP REPORTS 


Condition of Canners’ crops as reported direct by Canners 
You need this kind of information, and appreciate its value. 
Contribute your share and keep this column up to the min- 
ute. We urge your co-operation and invite your commu- 
nication. 


TOMATOES 

Shelbyville, Del., Aug. 11.—Condition is fair to common. 
Acreage is about 50 per cent of last year or about 60 per cent 
of normal. Sixty to 75 per cent yield. 

Delphi, Ind., Aug. 10.—Eighty per cent of normal and late. 
Will require all of September to get normal yield. 

White Plains, Ky., Aug. 7.—Have had some very hard rains. 
Very hot just as the farmers are about to begin delivery, causing 
them to rot, making considerable loss. Quite a lot of plants 
dying owing to scalding. Will do but very little canning until 
September. Expect about half of last year. 

Bozman, Md., Aug. 9.—Have only about 50 per cent acreage 
contracted as compared with last year. There is little uncon- 
tracted acreage in this section. The vines are looking good but 
do not show more than a fair set of fruit at the crown, although 
they are in good blossom at the top, and if the season is favor- 
able will perhaps give a good yield. A few ripe tomatoes are 
found but will not be in canning quantities before September 
lst. This is for late plants. No early crop this year. 

Canton, N. J., Aug. 7.—Acreage 90 per cent of normal. 
Yield, we believe, will be equal to normal years. 

Syracuse, N. Y., Aug. 9.—Late and light setting of fruit. 

Cincinnati, Ohio, Aug. 4.—Outlook good in Clermont County 
for a splendid crop unless have much rain. 

Mendon, Ohio, Aug. 5.—Looking well after the long drouth. 
Acreage considerably restricted. 

Pottingham, Pa., Aug. 10.—Vines are looking good with 
growth enough. Fruit scarce, some in bloom. Season will be 
late; 65 per cent of last season. 

Brownsville, Tenn., Aug. 9.—Acreage 50 per cent of last 
year. Yield will be only fair. General conditions vastly im- 
proved in the last 15 days on account of rain. 

Dickson, Tenn., Aug. 9.—Just started packing. Pack will 
rot be more than 50 per cent normal. Only 50 per cent acreage 
planted, but they are looking fairly well. Will yield 75 per cent 
if it continues seasonable. Quality fine. 

Gallatin, Tenn., Aug. 9.—Acreage is about 40 per cent less 
than average yield. Prospects are fairly good At the begin- 
ning of season we did not have enough rain but for the past two 
weeks it has rained almost every day, and tomatoes are dam- 
aged to a small percentage. 

Cambria, Va., Aug. 10.—Drought and excessive heat reduced 
to 50 per cent. 

Lowry, Va., Aug. 7.—Ten per cent of crop. Plaints failed. 
Crought in early season. Only one plant operating here; have 
five acres contracted and planted. Prospects very poor. 

Carysbrook, Va., Aug. 8.—Two weeks late and acreage 
smaller than we have ever had before. 

Madison, Wis., Aug. 9.—Acreage the same as 1925. Plants 
look fine, but. we are two weeks late, and we always have a 
September frost. 

Wesley, Ark., Aug. 9.—In acreage we have about 33145 per 
ecnt of a crop. Are having dry, hot weather. Tomatoes are 
burning up. I judge we will have about 25 per cent yield. 


CORN 


Lebanon, Ohio, Aug. 10.—Seventy-five per cent acreage. 
Prospective yield 80 per cent. Crops fair. Must have rains 
io make good crop. 

Warrensburg, Ill., Aug. 9—Acreage reduced 20 per cent be- 
lcw normal. Average stand about 80 per cent. Chinch bug in 
most fields but unable to estimate the damage they will do at 
this time. We figure we have about 75 per cent of a prospect 
it this time. 

Delphi, Ind., Aug. 10.—Eighty per cent of normal and late. 
Will require all of September to get normal yield. 

Gilman, Iowa, Aug. 2.—Acreage is only 50 per cent of last 
year and about 75 per cent of usual plantings. We suffered all 
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spring and summer from dry, cool weather until middle of July 
and then had two weeks of excessive hot weather, and I felt 
we had the poorest crop prospect of our history; but we have 
had a good deal of rain the past four days and corn is looking 
much better, and while we cannot hope for a normal pack, I think 
it will run about 75 per cent. 

Sac City, Iowa, Aug. 9.—Acreage 2,000; in 1925 acreage was 
3,000. Normal acreage about 2,500. Crop has been damaged 
by drouth and hot winds probably 25 per cent. Expect pack 
will be about half as much as last year. Will possibly begin 
packing about August 25th. 

Dexter, Me., Aug. 5.—Sixty per cent. Late and uneven. 
Don’t look for more than 60 per cent pack. 

Brunswick, Me., Aug. ?.—Twenty-five per cent less acreage. 
Condition as to moisture satisfactory. About one week later 
than average. 

Syracuse, N. Y., Aug. 9.—Prospects poor. Crop very late. 
Will not begin pack before September 10th. If get early frost 
pack will be very short in this State. 

Fayette, Ohio, Aug. 10.—Acreage 100 per cent. Prospects 
60 per cent. Very late. Weather very dry. Unless we have 
good weather with plenty of rain will not have more than 50 
per cent of normal pack. Must have until October 1st without 
frost at that. 


Mendon, Ohio, Aug. 5.—Looking better since rains have 
come, but will be short. 


Nottingham, Pa., Aug. 10.—Corn pianted before May 12th 
will yield from one-half to three-fourths usual crop; corn planted 
from May 12th to 30th will yield one-third crop. June plantings 
not far enough advanced to judge. Fifty per cent acreage. 
Madison, Wis., Aug. 9.—Same acreage as 1925. Three weeks 
late. Fields look fairly good from the road, but the ears just 
won’t come. Looks like 50 per cent of a normal yield. 


PEAS 


Brunswick, Me., Aug. 9.—About 30 per cent less acreage. 
Finished canning with 40 per cent normal yield. 

Syracuse, N. Y., Aug. 9.—Finished our pack with a yield of 
about 70 per cent of last year. Quality fine. Our estimate of 
pack in New York State is about 300,000 cases less than last year. 

Colby, Wis., Aug. 9.—One hundred per cent quality, 70 per 
cent quantity. 


Wesley, Ark., Aug. 9.—Burning up. Not over one-fourth 
crop. Prospect gloomy. 


FRUIT 


Cherryfield, Me., Aug. 9.—Blueberries: Hardly think our 
crop is as good as usual, owing to dry weather we have had. 
Harrington, Me., Aug. 9.—Blueberries: Acreage about nor- 

Prospective yield about 60 per cent of normal. 
East Williamson, N. Y., Aug. 9.—Raspberries: 
about 80 per cent of last year. ¥ 

Cherries: Crop about 75 per cent of last year. 

Bartlett Pears: Crop is about 40 per cent of last year. 

Apples: About 75 per cent of last year. 

Cambria, Va., Aug. 10.—Blackberries: Drouth and exces- 
sive heat reduced crop to 25 per cent of normal. 


mal. 


Crop is 


BEANS 


Dexter, Me., Aug. 5.—Stringless 75 per cent; now packing. 
Look for about 75 per cent pack. Growing conditions past three 
weeks more favorable. 

Brunswick, Me., Aug. 9.—Cut String 80 per cent normal 
acreage. Promise of normal yield. 

White Cloud, Mich., Aug. 9.—Wax 85 per cent. 
Acreage 183 acres, 108 per cent of past normal. 
Syracuse, N. Y., Aug. 9.—Very light yield per acre. 
vines. Do not think 60 per cent of normal. 

Dickson, Tenn., Aug. 9.—Packing finished. Practically a 
failure due to dry season. Normal acreage planted, but not 
10 per cent of a normal yield or pack. 

Cambria, Va., Aug. 10.—Drouth, excessive heat, and Mexi- 


can bean beetle have cut down the crop to 25 per cent of normal 
at the very best. 


Colby, Wis., Aug. 9.—Sixty per cent normal yield. 


Need rain. 


Small 


PUMPKIN 


Canton, N. J., Aug. 7.—Acreage greatly reduced. Not over 
20 per cent of acreage for five years. 
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SOUTHERN SERVICE 


“STANDS THE STRAIN 
BETTER THAN EVER 


OUR new factory in the GIBBS INDUSTRIAL CENTER enables 
us to give our customers the best Can Service in our sales territory. 

Our huge manufacturing facilities, enormous storage space and shipping 

conveniences, that are unequalled, provide many SOUTHERN CAN 

users with overnight service. 

‘Cars are delivered to the main lines of the B. & O. and Pennsylvania 

Railroads and are then routed direct to their destinations without losing 

valuable time in Baltimore freight yards. 

SOUTHERN SERVICE has always stood any strain to which it has 

been subjected. 


SOUTHERN CAN COMPANY 


: GIBBS INDUSTRIAL BUILDING 
3500 East Biddle Street, BALTIMORE, MARYLAND 


MANUFACTURERS OF 


Green Pea Viners 
Green Pea Feeders 
Green Bean Snippers 
Green Bean Graders 
Green Bean Cleaners 
Can Markers 

Lift Trucks 
Conveyors 
Special Machinery Built to Order 


SPECIAL AGENTS: 


_A. K. ROBINS & COMPANY, INC. 
Baltimore, Md. 


LEAVITT & EDDINGTON CO. 
Ogden, Utah 


BROWN BOGGS FOUNDRY & MCH. CO. Ltd. 


Hamilton, Ontario 


| UNIT BEAN GRADER 


CHISHOLM-RYDER CO., INC. 


NIAGARA FALLS, N. Y. 


SUCCESSOR TO 
CHISHOLM SCOTT CO. S. M. RYDER & SON 
Columbus, Ohio & Niagara Falls, N. Y. Niagara Falls, N. Y. 


j 
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INDIANA’S TOMATO CROP LOOKS WELL 


HE Seymour (Ind.) Tribune of July 30th said 
[ about Indiana’s tomato crop: 

“Prediction of the largest tomato crop in years 
was made following a survey of the fields of some of 
the largest tomato growers in Jackson county Thurs- 
day. The survey was made by E. R. Lancashire, of the 
horticultural department of Purdue University; Willis 
P. Stall, county agent; John P. Kysar, field man of the 
Rider Packing Company; Howard Stark, manager of 
the Rider factory in Seymour, and Adolph Siefker and 
Charles Foster, prominent tomato growers. 


“ “The crop looks unusually well,’ Mr. Stall stated 
on his return from the tour of inspection. ‘It is prac- 
tically free of disease. Some places we found traces 
of blight and mosaic, but there was practically no trace 
of disease trouble,’ he said. 


“That there was plenty of insect trouble, was a 
finding of the survey, and immediate steps should be 
taken to prevent its spreading to serious proportions, 
Mr. Lancashire advised. 


“There were tomato worms in every field but one 
and plenty of them in some fields. The evidence of 
worms was not discovered until last week, and some of 
the growers, whose fields were infested, did not know 
of it until they made an examination yesterday. 


“*The best method—practically the only method 
of dealing with the worm menace,’ Mr. Stall said, ‘is to 
pick them by hand, killing them. ‘This is not a pleasant 
task,’ Mr. Stall said, ‘but perhaps some of the farmers 
might find some pleasure in it if they would think of 
the worms as fish bait, as Marion Able said he did.’ 


“The blister beetle is showing in some of the fields. 
It is the old-fashioned long striped potato bug, which 
attacks both potatoes and tomatoes. It works near the 
base of the plants, and is hard to get at by ordinary 
methods. 


“Several reports have come into the county agent’s 
office in the last week, complaining of the appearance 
of the blister beetle, and asking how to deal with it. 


“The latest approved method of eliminating this 
pest, Mr. Stall said, is dusting the same as the bean 
beetle, with calcium, arsenate and lime. The dusting 
should be centered about the base of the plants, where 
the beetle gets in its work. 


“The use of arsenate of lead and paris green for 
poisoning the insects used to be the approved method, 
but the county agent said that it had been his experi- 
ence that the pests get fat on the poison. 


““T have never seen a better prospect for tomatoes, 
and I have never seen as many good tomatoes as I saw 
yesterday,’ Mr. Stall said. The crop will probably be 
two weeks later than normal because of the unusual 
weather conditions, but when it comes, it will be a 
bumper crop, the men who went on the tour yesterday 
concurred in reporting. 


“There are ripe tomatoes in some of the fields now, 
and there will be scattered picking from now on, but 
the heavy crop will not start until next week or the 
week of the 9th of August. 


_ “The Rider Packing Company, at Seymour, is plan- 
ning to start a light run on sweet corn here the latter 
part of next week, it was said, but they will not start 
on corn in earnest until the week of the 9th, and the 


et tomato crop will not be on until perhaps a week 
ater.” 
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CANNING NEWS AND NOTES 


What’s doing in all parts of the Country. New firms, 
changes etc. 


Vincennes, Ind.—The Tecumseh-Plainville Packing Com- 
pany have their new offices ready for occupancy and will pro- 
ceed to move their offices from Washington to Vincennes. Offi- 
cer members of the firm not residing in Vincennes are making 
preparation to move there. 

Gladwin, Mich—A new cannery is under construction at 
this place. 

Columbus, Ind.—The Columbus Packing Company expects 
to begin operations on tomatoes by the 20th of the month. 

Carlisle, Ky.—Tomato canning will be begun by the Carlisle 
Canning Company between August 15th and 20th. 

Summitville, Ind—The Summitville Canning Company, 
whose plant was destroyed by fire last February, plans to put 
it in condition for operation next season. 

Owensboro, Ky.—Expectations of the Owensboro Conserve 
Company are for the tomato pack to start August 10th. Drought 
has caused considerable damage to the crop. 

Carthage, Ind.—The DeSchipper Canning Company reports 
fine prospects for a good tomato crop this season. Under pres- 
ent plans the factory is scheduled to start about August 21, 
although if warm weather continues the factory may start a 
few days earlier. 

Gillespie, IIl—A committee from the Retail Merchants As- 
sociation, composed of H. R. Ganey, Henry Cordum, Harry Mc- 
Pearson, and Mr. Stob, are investigating conditions for the loca- 
tion of a cannery at Gillespie. 

Los Angeles, Cal—The American Canning Company is 
contemplating the erection of a plant in National City on the 
Blackman tide lands. 

Burbank, Cal.—The McKeon Canning Company are erecting 
a building 35x112 feet which will be used for canning beans 
and hominy. Modern machinery is being installed at a cost 
of about $5,000. The plant will be operated the entire year. 


CANNED FRUIT AND VEGETABLES IN 
PORTUGAL 


MERICAN Consul Hollis at Lisbon, Portugal, re- 
ports, under date of July 7, on the canning indus- 
try of Portugal. The canning of fruit and vege- 

tables is not as well developed as the canning of fish, 
but this industry is increasing and there are possibil- 
ities of its becoming one, because of the fact that Por- 
tugal is in a position to produce a comparatively large 
quantity of fruit and vegetables, if properly cultivated. 

No statistics of production are available, and it is 
estimated that no stocks of any kind of canned fruits or 
vegetables are on hand or carried over. Crops are later 
this year than usual, and the general condition so far is 
rather unfavorable. It is said that the amounts avail- 
able for export this year will be somewhat less than for 
last year. The principal countries to which exports are 
made are Brazil, England, Belgium and the Portuguese 
Colonies. 

The fruit and vegetable industry and market, like 
other industries in Portugal at present, are suffering 
from lack of adequate demand from other countries and 
from high cost of raw materials and production at 
home. Only small buying is going on at present, and no 
considerable increase is expected for the near future. 
The canning factories buy either direct or through com- 
mission agents, and sell their product to exporters in 
Portugal or through agents in foreign countries. At 
the present time the retail prices of canned and pre- 
served foods are over double the prices charged for 
similar goods, but of better quality, by the wholesale 
grocers of New York City. The home market seems 


- be able to absorb all of the fruits canned or glassed 
ere. 


: 


August 16, 1926 THE CANNING TRADE 13 


“YOUR GLASS LINED TRUCK 
TANK PAID FOR ITSELF 
ON THE FIRST PACK” 


[Used for Hauling Tomato Pulp] 
—E. A. RANSING SONS, Lancaster, Pa. 


@ By immediately converting the tomatoes into 
pulp it is possible to prevent spoilage where 
weather conditions are adverse. 


@ This method of handling will save you money. 
Send for General Canning Catalog. 


Pfaudler 900-Gallon Glass Lined Tomato 
Pulp Transportation Tank Which Hauls 
Tomato Pulp from the Pulping Stations to 
.the Main Plant at Lancaster.—E. A. RAN- 
SING SONS, Lancaster, Pa. 


THE PFAUDLER CO., Canning Division, ROCHESTER, N. Y. 


When you buy quality, you are investing; 
When you buy cheapness, you are spending. 


STEAM AND MILL SUPPLIES PIPE FITTERS—BOILER MAKERS 


AMSCAN 


CERTIFIED 


SEALING FLuID 
“The Golden Band’’ 


Insist on AMSCAN for your 


cans next season—and be safe MACHINISTS 


THE MAX AMS MACHINE CO., NEW YORK HEATING, VENTILATING PLAZA 6498-6499 


SEEDS 


When you think of Seeds, think of Landreth, either for spot or 
future. We are the oldest Seed House in America, this being our 
142nd year. If we had not given good seeds, good attention to 
business, and ftair prices, we could not have existed so long. 
Write us for prices on any variety, in any quantity, at any time. 


D. LANDRETH SEED COMPANY 


Established 1784 BRISTOL, PA. 


— 
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The Tomato Canners Meet at Easton 
Easton, Maryland, August 6, 1926 


HE special meeting of the Tomato Section of the 
Tri-State Packers Association was called to 
order about one-thirty by President Fooks. 

After a few brief remarks he called for a report from 
the committee investigating the importation of Italian 
tomatoes. Mr. Phillips reported that the committee 
had drawn up a petition asking the Tariff Commission 
to increase the duty to the maximum on canned 
tomatoes. He stated further that his committee had 
acted with the National Canners Association in pre- 
senting the petition in order that it might be in line 
with similar work being done by other local organ- 
izations. Both President Coolidge and Mr. Hoover 
were interviewed with regard to the situation and on 
August 3rd the petition was placed in the hands of 
the Tariff Commission with reasonable assurance that 
an investigation will be ordered. The maximum in- 
crease under the flexible portion of the Tariff Act is 
fifty per cent of the prevailing rate, and it is hoped 
that this will be allowed. 

Secretary Dashiell reported that the Association 
had been able to meet all of its increased expenses, 
and that it still had a very small balance left. He 
asked for activity on the part of members to bring the 
delinquent canners of this section into the Association. 
He cited the good work of Field Secretary Shook on 
the pea pack and other crop reports. With respect 
to the report on Tomato acreage, Mr. Dashiell was 
especially complementary, as it represented a 92 per 
cent return from the canners of this section. 

Mr. Shook then gave his report upon the tomato 
situation: conditions for the Tri-States are shown on 
the appended report and conditions for the rest of the 
country as reported by telegraph being as follows: 

Ohio—10 per cent decrease in acreage over 1925. 

Indiana—40 per cent decrease in acreage over 
1925. Prospects for crop good. : 

New York—20 per cent decrease in acreage over 
1925. Late, good vines, poor set. 

Missouri—30 per cent decrease in acreage over 
1925. Probably 75 per cent of a crop. 

Arkansas—40 per cent decrease in acreage over 
1925. Probably 75 per cent of a crop. 

Utah—70 per cent decrease in acreage over 1925. 
About 20 per cent of 1925 pack. 

California—€ per cent increase in acreage over 
1925. About 40 per cent increase in yield over 1925. 

Mr. Phillips arose at the completion of this report, 
to publicly thank Mr. Shook for the work carried on 
by him, that made possible the formulation of the pe- 
tition that was presented to the Tariff Commission. 

Mr. Yohe, of the U. S. Department of Agriculture, 
then spoke concerning the operation of the U. S. Ware- 
house Act. He said that his department had recently 
drawn up a tentative petition to have canned foods 
placed under the Warehouse Act. The petition is now 
being revamped and it is thought that it will shortly 
be approved by the Secretary of Agriculture. Such 
action will tend to make the canner’s paper worth con- 
siderable more in the eyes of the banks and if properly 


carried through will tend to stabilize the market in a 
year of over-production. Mr. Yohe called attention to 
the necessity for proper standardization and grading. 
He emphasized the fact that storage under the ware- 
house act does not in the slightest impede the activity 
of government officials under the Foods and Drugs Act. 
He then described the different types of warehousing 
in vogue and explained the merits of each. 

The meeting then went into executive session to 
discuss proper methods of sampling and grading in 
order to standardize tomatoes. Mr. Lewis, expert of 
the Department of Agriculture on grading, gave a 
brief resume of the work that he had carried out during 
the past several years on the grading of cannery to- 


-matoes. Several tomato canners indicated that they 


are going to collect data at their plants during the 
present season upon the grading of tomatoes by having 
a government inspector at the plant for part of the 
season. This will go for a long way toward proving 
the practicability of such work for the canners and will 
give the farmers some demonstration of the plan under 
working conditions. 

About seventy-five members attended the meeting — 
and after the adjournment gathered in little groups 
to discuss the problems of the day. 


To Tri-State Tomato Packers 


Easton, Md., Aug. 6th, 1926. 
Gentlemen: 
In submitting the attached report of the Tomato 
Canning Industry of the Tri-States I request that you 
give due consideration to the large amount of uncon- 
tracted tomato acreage grown in the Tri-States. 

The figures on tomato acreage given herein cover 
no part of the uncontracted acreage. Reports reaching 
us from various packers in different sections of the Tri- 
States vary quite considerable as to the relative amount 
of uncontracted acreage. Some packers report more 
than the usual uncontracted acreage, however, the 
great majority report a reduction in uncontracted as 
well as contracted acreage. 

Attention is called to the recent report of the Bu- 
reau of Agricultural Economics on the condition of 
truck crops for manufacture. This gives the condition 
of the tomato crop on June 15th and: July 1st, 1926, 
July 1st, 1925, and the nine-year average on July Ist. 
Conditions in Delaware decreased 6 per cent from June 
15th to July 1st, and in Maryland 2 per cent, while New 
Jersey increased 2 per cent during the same period. 
The tomato crop in New Jersey on July 1st was 85 per 
cent; the nine-year average was 80 per cent. Dela- 
ware’s 77 per cent was exactly the, nine-year average 
and Maryland’s 73 per cent was 2 per cent under her 
nine-year average. 

We are greatly indebted to the many Tri-State 
packers who responded so promptly to our request for 
information regarding their acreage. It was this 
prompt and whole-hearted co-operation that made. this 
report possible. Sincerely yours, 


F. M. SHOOK, Feld Secretary 
Tri-State Packers’ Association. 
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GRADERS 


Manufactured and Sold by 


Baltimore, Maryland. 


Sinclair-Scott Company 


Makers of Nested Pea Graders, Coloseus Pea Graders, and Other Canning Machinery. 


ITS A PLEASURE NOW. 


The slow heart-breaking work of topping 
beets has become a pleasure through the use 


of the 


HANSEN FOUR ROLL BEET TOPPER. 


Simply pitch beets, tops and all, onto the 
topper and catch the topped beets at the dis- 
charge end of the machine. 


Its work is so accurate that even the smallest beets are 


separated from the tops and saved. 


Its capacity is so great that it replaces dozens of pibveneis 
keeping your factory in constant operation throughout the 


season. 


Hansen Canning Machinery Corporation, 
Manufacturers of the following Master-Built Machinery 


Sanitary Can Washer Fruit and Vegetable Filler 
Corn Cooker Filler Conveyor Boot 


Cedarburg, Wisconsin 


Automatic Kraut Machine 
Pea Filler 
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TRI-STATES TOMATO PACKERS AND ACREAGE, 1926 


Number Number’ Acreage 
State and County packers reports 1925 
Delaware— 
CO 24 23 4,740 
New Castle County........... 7 7 2,145 
Maryland— 
Anne Arundel County......... 7 cf 675 
Baltimore County ............ 6 6 370 
1 1 
Prince Georges County....... 1 t 
Washington County .......... 2 2 570 
Caroline 45 42 7,082 
OS 8 7 1,940 
Dorchester County............ 32 27 6,172 
Frederick County............. 3 3 575 
Harton County . 58 53 5,239 
Queen Anne County.......... 5 5 1,025 
Somerset County............. 27 22 3,950 
Wicomico County... 17 14 2,515 
Worcester County............ 19 16 3,369 
New Jersey— 
AGantic 1 1 
Burlington County ........... 2 A 
Cane May County............ | 1 190 
Cumberland County........... 12 11 
Gloucester County............ 4 4 
Hammerton County........... 1 1 18,388 
Monmouth County............ 1 1 665 
Warren County... ......-....6% 2 2 245 


CORN CANNERS MEET AT FREDERICK 
Monday, August 9th, 1926 
HEN President Fooks called the special meet- 
W ing of the Tri-States Packers Association to 
order in the Francis Scott Key Hotel, Fred- 
erick, on Monday, August 9th, there were about 50 
present. He emphasized the importance of the Associ- 
ation work a ndoutlined some of the benefits already 
secured. 
Treasurer C. M. Dashiell reported showing con- 
ditions in good shape. 
Field Secretary Frank M. Shook reported on Corn 
acreage as follows: 
Easton, Md., Aug. 9th, 1926. 
To Tri-State Corn Packers 


Report of Corn Packers and Acreage in the Tri- 
States 1925 and 1926: 


No. Not 
Packing Acge. Packing Acge. Operating 
Style— 1925 1925 1926 1926 1926 
Crushed— 
Evergreen 50 39,174 44 32,675 8 
Country Gentleman § 1,861 5 725 3 
Golden Bantam 2 175 1 150 1 
Whole Grain 30 11,494 23 6,082 f 
Totals 90 52,704 73 39,632 19 


Acreage Having no Buys on open 


1926 acreage market only Condition of crop 
2,793 5 2 Poor stand; 80% normal. 
575 3 Poor to fair; 80% normal. 
2,396 14 2 Late setting; 75% normal. 
5,764 22 4 Acreage 39.5% of 1925. 
83 5 Late, only fair. 
156 4 Poor to good; 75% normal. 
2,863 11 10 Good but late; 90% normal. 
195 1 Late, fair to good. 
2,815 11 10 Late, fair to good; 90% normal. 
591 2 Fair to poor. 
1,083 2 Fairly good. 
4.216 6 1 Late, fair; 65% normal. 
290 Fair to poor. 
2,842 16 Fair to poor. 
865 3 Late and fair; 75% normal. 
590 2 
991 11 Fair to poor. 
150 3 
2,320 3 1 Late, fair; 75% normal. 
589 5 3 Good to fair; 75% normal. 
2,110 z Good to fair. 
22,849 87 22 Acreage 48.7% of 1925. 
Good but late. 
190 “4 1 Good. 
Excellent. 
Good but a little late. 
19,209 70% normal. 
Good but late. 
330 
1,535 2 Good but late. 
220 Good. 
21,494 5 | Acreage 100.1% of 1925. 
50,107 114 27 Acreage 60.4% of 1925. 


Two new corn canners will begin operation this 
year. There are 83 corn packers in the Tri-States. 
The apparent discrepancy in the total nuniber is due 
to the fact that some canners pack more than one 
variety or style of corn. 

The above figures are from reports received direct 
from eighty canners and estimates of three not report- 
ing. We are well pleased with the splendid co- 
operation of the Tri-State canners with their Associ- 
ation Officers. This makes possible the compilation 
and dissemination of information which can be pro- 
cured through no other means. 

Sincerely Yours, 


F. M. SHOOK, Field Secretary, 
Tri-State Packers’ Association. 


CORN 

In addition to the report submitted on corn acre- 
age in the Tri-States, I have secured the following by 
wires from representative canners and through other 
reliable sources: 

Maine—Acreage estimated at 80% of last year. 
Crop conditions good, but ten days later than 1925, 
which was a late year. Size pack depends on time 
of frost. 

Minnesota—Acreage same as 1925—conditions 
range from very bad to good. Crop was late, but 
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GOOD 
SEED PFA Peas That 


Please’”’ 
STOCK 


Fr takes exceptionally good seed pea stock to produce the kind of High Quality 

canned foods that keep everyone, down to the consumer, convinced that 
yours is a line worthy of their continued patronage. We have the kind of stock 
that matures evenly in the field, always uniform, and up to a standard that’s far 
above the average. We're always equipped to meet your requirements. 


NICHOLLS, NORTH, BUSE CO., MILWAUKEE, WISCONSIN 
EASTERN SALES AGENTS 


Brotherton-Kirk Seed Co. 


BOZEMAN, MONTANA 


BODY-MAKER AND DOUBLE-SEAMER COMBINED 
70 CANS WITH FALSE SEAM PER MINUTE. 


The Double Seamer is 
made in three sizes — 
Nos. 53, 54 and 58, 
and will seam ends up 
to square. 


Cameron Can Machinery Co. 
210 N. Ashland Avenue CHICAGO 
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catching up now. Ample rain will produce normal 
crop. 

New York—Acreage reduced 10°%—-crop looks 
well but very late and only miraculous weather can 
give good yield. 

Ohio—Acreage reduced 11,000 acres. Crop late 
but have had fine rains and with good weather in Sep- 
tember will have normal yield. 

Indiana—Acreage reduced somewhat. Fields 
spotted and damaged by heat and drought. General 
rain last Saturday and Sunday will improve prospects. 

Illinois—Acreage estimated at 75% last year. 
Prospects for 75°% normal crop—will make 100% if 
have late fall. Centrai section one week later than 
last year—prospects for a little above average crop. 

Iowa—Nebraska—Acreage reduced 30%. Crop 
conditions favorable now following excessive hot and 
dry—start canning about 25th to 30th of August. 
Early corn wormy. Price strong at opening. 

The 1925 acreage and pack of the above men- 
tioned states were as follows: 


15,630 acres; 1,693,000 cases 
26,000 acres; 1,541,000 cases 
eR 30,000 acres; 1,311,000 cases 
32,000 acres; 2,375,000 cases 
21,000 acres; 2,223,000 cases 
70,000 acres; 4,030,000 cases 
Iowa—Nebraska ............ 80,000 acres; 4,325,000 cases 


Mr. A. D. Radebaugh said that the Green Bean 
acreage had been reduced about 20 per cent and that 
the pack would not be over 45 per cent of last year. 
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new move. 
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Anthracnose was quite prevalent, he reported, and 
canners should give more attention to the selection of 
seed Beans as this and some other dieases are seed 
borne. Re said semi-arid regions produce seed more 
apt to be free from bean spot. Blight is also to be 
figured against and this infestation may occur from 
seed produced in any section. 


Mr. George Richardson spoke on the advantages 
of storage in public warehouses, especially under the 
privilege of storage in transit. 


Mr. Leroy Strasburger described a new chemical 
method of determining proper consistency of canned 
corn by giving consideration to the amount of starch 
and washed out residue present in the Corn. 


Much interest was shown in this matter and a 
motion by Hiram Woodward of the Easton Canning 
Corporation seconded by D. H. Stevenson of the 
Torsch-Summers Company asked the President to ap- 
point a Committee to take such steps as it seems wise 
including the employment of technical aid to improve 
the corn packed by members with the view of ulti- 
mately formulating definite standards and practices 
to aid in the packing and the grading of this product 
by members. 


The Committee was authorized to solicit subscrip- 
tions to defray the expenses incurred through this 
A fund of $500.00 was subscribed towards 
this work and a Committee will be appointed at an 
early date.: 


There was considerable discussion on local con- 
ditions and prospects, and the meeting adjourned. 


your product. 


ROTARY RINSER 


KIEFER WASHING EQUIPMENT 


As an aid to production and low cost operation, no 
plant can afford to be without these two units. 


The Kiefer ROTARY RINSER_ washes jars, bottles, 
tumblers before filling. Assures you of a clean package for 


For cold or hot water rinsing, or hot water rinsing and 
steam sterilization. 


the best advantage. 


The Kiefer SPRAY CONVEYOR Washes the 
containers after they are capped. Brings them to the 
labeler free from the product that has been splashed or 
spilled upon them—ready to display your product to 


Write for our catalog of food product packaging equipment. 


THE KARL KIEFER MACHINE COMPANY 


Cincinnati, Ohio 


SPRAY CONVEYOR 
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Patented 


E. W. BLISS CO., BROOKLYN, N. Y, U.S. A. 


Factories: Brooklyn, N. Y. Hastings, Mich. Salem,O. Cleveland, O. 


Sales Offices: Detroit Cleveland Chicago Pittsburgh Philadelphia 
incinnati New Haven Rochester 


Foreign Factories and Offices: London, Eng. Turin, Italy Paris, France 


Twenty-eight Machines to One Company 
Bliss High Speed Automatic Body Makers 


Duplicate orders are without ques- 
tion the best recommendation any 
article can have. A number of can 
manufacturers have by duplicate 
orders increased the number of 
Bliss Body Makers in their plants 
to a total of twenty-four, and one 
concern to twenty-eight. There is 
a good reason. Ask us why. 

We have a new Body Maker 
which operates at 250 a minute on 
cans of the No. 2 size and smaller. 
Send for details. 


BLISS MACHINERY 


ISS 


No. 464 


Damage is Dead Loss 


The damage of goods in transit holds no 
compensating features. Damage means 
money lost; good-will lost; sales retarded; 
additional but profitless work for your 
whole organization. 

Avoid these losses. Pack your products 
in H & D “Maximum Strength”—40% 
stronger—Canned Goods Boxes and pro- 
vide sure safety for every can you ship. 

Write for free samples 


The Hinde & Dauch Paper Co. 
800 Water St., Sandusky, Ohio 


CORRUGATED FIBRE | 
SHIPPING BOXES 


LEWIS CUTTER 


FOR 
Beans, Okra, Celery, Rhubarb 


Altention, Mr. Canner:- If your cutter does not cut old and 
stringy beans clean, then you should have a Lewis 
Cutter, which cuts perfectly. 

We also build; Pineapple Peelers, Corers, Sizers and Slicers, Power Can 

Testers for any size cans, up to 5 gallon Oil Cans. 


E. J. LEWIS Middleport, N. Y. 
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A Prime Factor and Necessary Asset to increase 
Labeling Economy and Speed  Production---- 


The New Improved 


Knapp Labeling Machine 


NEW FEATURES are the developement of over thirty years’ experience in the construction 
of Labeling Machines for the Canning Industry and have justly merited the NEW KNAPP 
to become universally known as the ‘‘CANNER’S LABELER.” 


SIMPLICITY of Construction and in making ADJUSTMENTS ensure the EFFICIENT and 
ECONOMICAL operation of the NEW IMPROVED KNAPP LABELING MACHINE. 


FRED H.KNAPP CORPORATION 


LABELING BOXING MACHINES 


GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEW JERSEY 


Chicago San Francisco Baltimore Sait Lake City Hamilton, Ont., Canada 
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Announcing 


KNAPPCO 


Pick-up Gums and 
Lap End Pastes. 


@ The Fred H. Knapp Corporation takes pleasure in announcing com- 
pletion of arrangements under which KNAPPCO Pick-up Gums and 
Lap End Pastes for use on Knapp Labelers will be manufactured 


exclusively for us under our own formulas. 


@ With definite control of the manufacture and complete laboratory 
service we offer these products in the firm belief they will meet every 
requirement necessary to the proper maintenance of Knapp Labeling at 
the point of highest efficiency. _ 


KNAPP 


Labelers Adhesives Boxers Service 


insure 
100 % Operation 


in the labeling and casing department 


“he FRED H.KNAPP CORPORATION 


LABELING and BOXING MACHINES 


GENERAL OFFICE AND FACTORY 
RIDGEWOOD, NEW JERSEY 


Chicago Baltimore San Francisco Salt Lake City Hamilton, Ont., Can. 
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WITH THE PICKLE AND CONDIMENT TRADE 


REPORT from the American Pickle and Condi- 
ment Manufacturers Association, just at hand, 
reads: 

“According to government reports issued in 1925, 
the largest acreage planted to pickles was reported for 
that year, namely: 99,230 acres, 15 per cent larger than 
the next largest year, 1924. The 1925 crop was prob- 
ably the largest on record, which, according to govern- 
ment statistics, was 6,746,000 bushels. The crop of 
1924 was only 2,549,000 bushels, averaging a very poor 
yield per acre. 


The crop of 1924 follows two other lean years, 1922 
and 1923, so that before the new crop of 1925 came to 
hand, it found the manufacturers almost barren of 
stock. Naturally, with the large crop of 1925, there 
was a curtailment of acreage this year, conservatively 
estimated as only two-thirds of 1925, and at a recert 
meeting of the manufacturers, it was estimated that a 
further curtailment of acreage had been brought about 
through the ravages of insects and the general back- 
ward season, so that it is now estimated that the acre- 
age, at the present time, is only about 60 per cent of 
that of 1925, and coupling this fact with that of the sea- 
son being at least two weeks late, the prospects are 
that the crop this year will be less than half that of 
1925. 

The manufacturers have all enjoyed a very good 
business during the spring and summer, so far. Prices 
have been reasonable; in fact, too low, as indicated by 
the results of the July 1st inventories, so that with the 
prospects of a small crop ahead, many manufacturers 
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One of the most necessary and important of these methods of proved value is 
the sweet, wholesome, sanitary cleanliness which the use of 
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have either withdrawn, temporarily, from the market 
on certain varieties, or, anticipating higher costs on 
their finished products, have made smali advances on 
their price lists. Many items are still being sold alto- 
gether too low, and it wouldn’t be surprising to see a 
quite general advance in prices.” 


FLORIDA CANNED GRAPEFRUIT ITEMS 


HE pack of grapefruit in Florida last year was 
around 250,000 cases. 

Hills Bros. Co., with headquarters in New 
York, who packed under the Dromedary label, are build- 
ing a new grapefruit plant in Bartow with a capacity of 
about 40,000 cases for the season. This will be their 
fourth plant in Florida. Last year they operated a 
plant in Clearwater, one in Lake Wales, one in Avon 
Park. 


The Polk Co., of Haines City, are considering 
building a new grapefruit plant to replace and enlarge 
their present one. 

Mr. F. Berkhart will build a new canning factory 
with a capacity of about 35,000 cases, either in Largo 
or Clearwater. 

Florida Grapefruit Canning Company, of Braden- 
ton, Florida, the pioneer concern in the conservation of 
citrus fruits, is building a new plant in Bradenton that 
will have a capacity of about 50,000 cases. 

' The principal fly in the ointment of the grapefruit 
canning industry this year is another short crop of 
grapefruit, while the crop may be somewhat larger 
than it as last year, experts at this time are claiming 
that it will not be more than 5 per cent larger, if any. 


IT IS NOT CHANCE 


Reputation is never the result of chance. 


brands of canned foods you will always find a record of careful selection, and 
methods which secure to the product its natural quality and rich flavor. 


Behind the popularity of certain 


Indian in circle 


ce 


result in ‘‘seconds’’ 


| in every package 


The J. B. Ford Company 


Cleans Clean 
Sanitary Cleaner, Cleans? 


is providing to many nationally famous canneries. 


Nor is this high standard of sanitation expensive, for in fact Wyan- 
dotte Sanitary Cleaner and Cleanser not only lowers cleaning costs, 
it also largely prevents poor colors and loss of quality, which so often 


An order on your supply house will prove the truth of the claims. 
It Cleans Clean. 
Sole Mnfrs. 


Wyandotte, Mich. 


ay = 
/ = 
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If it’s used 
in a Cannery 
Sprague-Sells it. 


Pictorial 
of the 


Sprague- Sells 
Service Plan 


Headquarters 


Diagram 
new 


Factory 


t= Mans 


Chas. E. Musson 


James Roche 
John Cleveland 
Joseph Staebell 
Joseph Burns 


The Last Word 


In Field Service 


HEN a Canner wants service he wants it quick. During the 1926 

corn pack our service men will work from convenient headquarters 

in every canning locality. We have arranged with hotel clerks to forward 
phone callsand messages to them promptly. 


If anything goes wrong during the season and you need help quickly, con- 
sult the following list and phone or wire the man nearest you. 


Sprague-Sells Service Men’s Headquarters 
for the 1926 Corn Pack 


Sprague-Sells Corp. 
Faber Hotel 

St. Dennis Hotel 
Spencer Hotel 
Cardio Hotel 


Walter P. Morrison Cato-Sells Hotel 


Clarence Buyer 
Frank Wallace 
Louis Noble 
Geo. W. Pugh 
Fred Snively 
Frank Hacker 


W. F. R. Patterson 


Milton Freebor 
Charles Kerr 
John Dobkins 


Argue-Not Inn 
Elmwood Hotel 
Grove Corner Inn 
Westminster Hotel 
Merchants Hotel 


Sprague-Sells Corp. 
Sprague-Sells Corp. 


ough Oneida Hotel 
Martin Hotel 
Cardinal Hotel 


General Sales Headquarters 


Hoopeston, Ill. 
Mendota, III. 
Columbus, Ind. 
Marion, Ind. 
Atlantic, Iowa 
Vinton, Iowa 
Fryeberg, Me. 
Waterville, Me. 
Aberdeen, Md. 
Westminster, Md. 
LeSueur, Minn. 
Buffalo, N. Y. 
Buffalo, N. Y. 
Oneida, N. Y. 
Wilmington, Ohio 
Madison, Wis. 


Sprague-Sells Corp., 500 N. Dearbon St., Chicago, IIl. 


Baltimore, Md. 
Columbus, Ohio 
Indianapolis, Ind. 


Branch Offices 


Los Angeles, Cal. 
Newark, N. Y. 
Portland, Ore. 


San Francisco, Cal. 
Hayward, Cal. 
Springfield, Mo. 


Cannery Equipment 
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Manufactured and Sold by 
Westminster Machine Works. 
Westminster, Md. 
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NO CONNECTION WITH N. C. A. % 
TRADE-MARK SPECIALIST 
: \ 7 E publish the following by request: ATTORNEY AT LAW (Since 1906) | PATENT COUNSEL 
“Recent copies of the Information Letter 
(to members) have called attention to the and Other National Organizations, aggregating 10,000 Members. Ask 
fact that the National Canners Association does for references and particulars of Special Offer to Canners. 
not endorse any specific make of machinery, appa- C. E. RICHARDSON ’ 
ratus, or material, and that any advertisement of Albee Building WASHINGTON, D. C. 
a product purporting to have the endorsement of % 4 
the Association or any of its employees is unwar- 
ranted. 
Attention has just been called to a circular Ms " 
which has been sent to the 
issued by the “Biglo Specific Gravity Co.” Some 
pulp canners have informed us that this gives the SEES ESTABLISHED 1856 K) 
impression that the specific gravity apparatus de- A PHIL. EMRICH, 2 VAI 
scribed has endorsement of the Director of the MANUFACTURER 
Research Laboratory. 
The inventor assures us that this was not in- age! 
tended, and that the name of the company will be SUPPLIES 
changed and the advertising matter so altered that S DO 504 main ST. CINCINNATI.O.US.A. 
it will not give this impression.” 
THE DIRNBERGER-DEANE CO. DISBAND 
Indianapolis, Ind., Aug. 3, 1926. 
S. Frederick St., = = 
Baltimore, Md. Attention Mr. Arthur Judge. = WHOLE CASE = 
Gentlemen: CORN 
On January 1st, 1920, this business was organized = SHAKER = 
by the writer and continued under his active manage- = = 
ment until April 12th, 1926, at which time it was sold = = 
to Mr. Alvin R. Dittrich, with the privilege to use the 4 o 
name of Dirnberger-Deane Co., until December 31st, = = 
1926. = = 
At the time of sale the original company retained = MACHINERY = 
all the bills payable and receivable as of that date— 8 = 
‘April 12th, 1926. = WE EQUIP YOUR ENTIRE PLANT = 
Mr. Dittrich on August 31st, 1926, decided to dis- = = 
continue the business in its entirety, with the result = BERLIN CHAPMAN CO. BERLIN, WIS. = 
berger-Deane Co. becomes a firm of the past. 
This letter is not only to announce the dispansion, 
but also.to express our appreciation to the brokers, buy- ¢ - “ 
ers and principals for the many courtesies extended us 
in bygone days. 
With kindest regards and good wishes for your 
: continued success, we remain, Very truly yours, Howard E. Jones & Co., Inc. 
TS DIRNBERGER-DEANE CO. 200-202 E. Lombard St. at Calvert St., Baltimore, Md. 

By Geo. Dirnberger. 
| The Kyler Boxing Machine 
( Sturdy and Accurate 
il A glance at the cut shows how substantially the | 
5 KYLER BOXING MACHINE is made. In ad- 

( dition, it possesses an accuracy that is absolutely i 
dependable. 
A QUALITY BOXER ata reasonable price. ( 
( Circular on request. i 


August 16, 1926 THE CANNING TRADE 


= 


Tomatoes, Corn, Sweet Potatoes, String Beans, 
Oysters, Shrimp, etc, etc, etc. 


Robins Manufactures Machinery for the articles above mentioned. Write, phone or 
We have 60,000 square feet loaded with all kinds of New and Little 
Used Machinery, and your orders are given prompt attention. 


telegraph. 


Sorting and Picking Table. McStay LightningBox Sealing Machine. 


Thousands in use. 
Baltimore for immediate shipment. 


Wire Basket---all sizes and shapes. 
Stock carried in 


Steam Retort. 


Potato and Tomato Washer. 
Made of wire, pipe or channel 
iron cylinder, any size. 


We carry a full line of Dewey & Almy Adhesives. 


A. K. ROBINS & CO. INC., Manufacturers 
BALTIMORE, MD. 


National Tomato Peeler. 
We'll say “‘it’’ peels ’em. 


Robins Steam Hoist. 


: 


: 
: 
: 
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Conveyor Chain. Process Crate Crate Covers 
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Q 
Enameled Buckets, Numbered. Robins Slush Pump. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale— Machinery 


FOR SALE---Large stock new and practically new 
Canning Machinery at bargain prices. Write for catalogue. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FOR SALE—Power Presses, all makes and sizes at low 
prices. Write for list. Closing out large quantity of Can 
Machinery including Bliss and Max Ams Double Seamers, 
Bliss Bodymakers, American Can Crimpers, etc. at give 
away prices as we are moving. 


Joseph Hyman & Sons, Richmond St. & Erie Ave., 
Philadelphia, Pa. 


FOR SALE— 

1919 model ‘‘Peerless’’ Huskers $75.00 each 
1919 model ‘Invincible’? Huskers $45.00 each 
‘*Morral’’ Single Huskers $35.00 each 

Ayars Exhauster 

Hawkins Exhauster 

Lot Steam Engines 8 to 25 H. P. both Horizontal 
and Vertical 

3 40x 48 open kettles 

15 4 tier Process Kettle Crates 

1 No. 1, 2and 3 ‘‘Burt’”’ Labeler 

1 No. 10 “‘Burt’’ Labeler 

1 No. 1, 2 and 3 “‘Knapp’’ Labeler 

250 ft. Roller Gravity Conveyor 


Canning Machinery Exchange, 
Third and Dillon Streets, 
Baltimore, Md. 


FOR SALE— : 
1 Lye Peach Peeler 
2 Monitor Viner Shed Pea Cleaners 
2 Style ““Y’’ Pea Washers 
Address Box A-1408 care of The Canning Trade. 


FOR SALE —Four Can Factory Water Testers made by 
Stevenson & Company. 
The United States Can Co., Cincinnati, Ohio. 


Machinery—Wanted 


WANTED—One steam box, 5 trucks for some and 100 
rectangular tomato scalding baskets. Must be in good 
condition. 


Address Box Box A 1420 care of The Canning Trade. 


For Sale—Factories 


FOR SALE—Canning Factory, Oswego fruit and gar- 
den section. Abundant spring water. Apples, Cherries, 
Pears, Tomatoes, muck crops. Plenty excellent labor. Low 
taxes. Good buildings. 8. R. Lockwood, Oswego, N. Y. R. 6 


FOR SALE—Canning Plant on Gulf Coast of Mississippi. 
Unlimited supply of Oysters, Shrimp and Southern grown 
vegetables close to plant. Everything needed for canning 
Shrimp and Oysters. Splendid climate. Purest artesian 
water on earth in unlimited quantities. Appraised this 
month by appraisal firm at $28,000 assets. Will sell for 
$15,000, half cash and balance one year. Plant ready to go 
to work. Present owner engaged in other business, cannot 
give attention to plant. Splendid chance to make money. 
Must sell at once. 


Address P. O. Box 37, Gulfport, Miss., % L. B. C. Co. 


EM PLOYMENT EXCHANGE 
Help Wanted 


WANTED—Opportunity for experienced Cannery Superintend- 
Permanent connection old established California Plant. Posi- 
tion open December 1926. Salary and Bonus. Experience required 
on Vegetables, Tomato Products, Pickles, Condiments, if possible 
Soups. Some knowledge chemistry of products. State qualifications 
and recoiumendations. 
Address Box B- 1413 care of The Canning Trade for interview 
with Manager coming East July and August. 


ent. 


WANTED—Expert to open new plant. Must be thoroughly 
experienced and qualified, Ist—to pack berries only, either glass or 
tin; 2nd—to handle a crew; 3rd—to run a plant so that the owners 
may forget it. What we want isa HE MAN who knows how to 
pack berries and has the executive ability to get itdone. The sea- 
son begins September Ist, but work right now. Salary reasonable 
and if both satisfied, job is for life. 


Address Box B- 1418 care of The Canning Trade. 


WANTED—An opportunity for capable man to become associ- 
ated in the capacity of salesman, with the fastest growing can manu- 
facturing Company in the United States. Territory offers innumber- 
able possibilities. Experience in this or allied industries preferable. 

Address Box B-1423 care of The Canning Trade. 


Positions— Wanted 


SITUATION WANTED-—I am just finishing a fine pack of peas 
for a well known New York State Canner—was employed for that 
purpose, but will be open again Sept ist. Experienced and able 


to take charge of entire plant. Permanent position with good house 
preferred. 


Address Box B 142? care of The Canning Trade. 


POSITION WANTED—Young man thirty eight years old with 
twenty years experience in the Pickle and Condiment business, in- 
cluding, Olives, Sauerkraut, Jelly, Preserves, Vinegar, Horse Radish 
Catsup, etc. wants connection with pickle manufacturer. Has in- 


side as well as sales experience. Personal sales record of from one 
to three hundred thousand yearly. Capable of assuming General or 
Sales Management. : 


Address Box B-1409 care of The Canning Trade. 


August 16, 1926 


POSITION WANTED-Executive and Chemical Engineer with 
nine years Government experience on foods and nine years canning 
and vinegar work. Age 39, university graduate and married. Ex- 
cellent references as to character, ability and energy. Available at 
once. 


Address Box B 1421icare of The Canning Trade. 


Operated my own factory in Germany for (8) eight years pack- 
ing vegetables and fruits, also jams. jellies and condiments. Owing 
to general despression there was forced to discontinue the same. 
Ready to accept and adopt myself to any suitable position in the 
canning industry immediately. Have recently arrived from Ger- 
many and can supply first class recommendations. 

Rudolf Schaper, 1105 Fast 19th Street, Brooklyn, N. Y. 


POSITION WANTED—By Chemist, Technical graduate with 
degree of Bachelor of Science. Thorough training in chemistry and 
biology. Three years experience in chemistry and bacteriology. 
Desires connection in food industry. Future prospects the main 
consideration. 


Address Box B-1411 care of The Canning Trade. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. | 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore Md. 


BROKERS and COMMISSION MERCHANTS 
Canners’ Accounts Solicited for Tip-Top Buyers. 


(Plant No.3 Brampton. Ont 


Plant No.2 Cicero, Ili. 


ARABOL 
Adhesives for Food-Packers 


Throughout the Food-Packing in- 
dustry the name ARABOL stands 
as the symbol of adhesive reliability. 


Today, after 40 years of leadership 
these famous glues and pastes are 
serving more Food-Packers than 
ever before in the history of this 
business. 


THE ARABOL MFG. CO. 
New York: 110 East 42nd St. 


Chicago: (Cicero), Ill. 
Baltimore: 1417 Thames St. 


Boston: 12 Commercial Wharf 
Philadelphia: 123 N. 5th St. 
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Rogers— 


BREEDERS 
CANNERS SEEDS 
CHICAGO, ILL. 


—Seed 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2)b. cans 
Conceded to be the best; hundreds in use. Double 
theremometer pocket riveted to each kettle. Construct- 


ed soasto use either water, dry steam, or open bath 
process 


ZASTROW 
MACHINE CO. 


INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


ery 1876 
ey ‘Re 
BS 
Ss (> 
SE aS 
Reg. Trade Mark 
| 
ing 
: 


| 
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WHO WOULD 


TO BLAME? 


if your plant were to burn now and 
you were without adequate fire 
insurance? 


You are responsible for the safety of 
the investment in your plant, equip- 
ment, supplies and materials, and in 
your stock of canned foods. Only 
with adequate fire insurance can the 
protection of this investment be com- 
plete. 


Canners Exchange Subscribers 
at 
Warner Inter-Insurance Bureau 


provides your insurance at a cost so 
reasonable that you cannot afford to 
deprive your business of the protect- 
ion it should have. 


Check over your values now and 
make sure that you have enough in- 
surance. If you have not, send 
your application to 


LANSING B. WARNER, INC. 


155 E. Superior Street 
CHICAGO, ILL. 
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CAN PRICES 


1926 Prices 


The American Can Company announces the fol- 
lowing term contract prices, f.o.b. its factories, for 
standard sizes Sanitary Cans for the Central and East- 
ern parts of the United States, effective January 2 
1926. 


American Can Co 


For 
Special Lima Bean Rubbers 


for Pea Viners 


CER 


Write 


THE SCOTT VINER COMPANY 
391 W. Spring St. Columbus, Ohio 


: = 

oa The new prices represent the following reductions. 

4 
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en represent 
cthavales nate ent the lowest figur 
Pegging ° and subject to the oe ee quoted for lots of whol i 
Baltimore figures po tne personal reason, but —— for cash. ****Many —_ size, usual terms f. o. b i 
y these Brokers: (tf) a, geo represent the general nners get higher prices for Baltimore (unless 
Canned V Kigwell & Co. or their goods; some 
egetables CANNED VEGETABLES PRICE Howard B. Jones & Co 
Balto. N. Y. SAUERKR AUTt Correspondent. 
a s—c 
White 3.15 Standard, No. -90 1.10 Extra Standard Whit 
Large, Peele "No. 3.00 Standard, No. 2 Pies. No. 3 1.75 Out 
G ite, Med um, No. 2% 8.00 Standard. N 1.05 Pies, No. 10 1.30 
Green, Small, No. sors Ont 1.6 PEARS§ 7.30 
White, Mam., SUCCOTASH} Seconds, No. 3, in W 
Stand. Green Comm, Green Limag. 1 Standards, ‘No 2, in ‘Waters... 
Tips, Green, Smali, No. 1 "Tomatoes) 1,20 Seconds, ls., No. 2, in Syrup.... Out 1.40 
Bin, NO: ndard, No. 2.. Extra » No. 3, in S 
In Sauce, 18 -50 -70 No. 1.20 No. i yrup.. Out 1.75 
_ .90 TOMATOES} Grated, Extrs No. 2.... 1.85 
BEANS{—Std. 1.50 1.75 Fancy, No. Hawail. Sliced, 
Stringless, Std. Cut Green, N Hawail, Sliced, Std. No.” 2.50 2.45 
ss, Std. Who. .50 Ext. S . 2, f.o.b. Count eres iced. St 
Stringless, Std wee Gr. No. 2.. .95 1.05 Ex td., No. 2 90 Hawail, Grated d., No. 2 tess. 
Stringless, Std. C o. Gr. No. 10. 4.50 5 me Std.’ No. 2%, County...... ut .. Shredded Extra, 1.75 
Stringless. Wax No. 2.. .85 00 t. Std., No. 3 nty...-.« Out eee Crushed, 2.00 
Limas, Std. Green No 2.15 Ext. Sta.’ Joe 1.25 orto Rico, No 10.” No. | 2.80 11.50 
White & Gr., No. 2..1.35 1.80 Std. 10, f.0.b. Gounty.. 4.00 4.35 RASPBERRIESS 
Limas, Soaked N Gr., No. 10... td. No. 1, f.0.b. lack, Water, N 
BEETSt Out Std. No. 2 5 1% Red, Water, No. Out 
Baby, No. 2 Std. No. f.o.b. County...... Out 
Std. Sliced, No. 1.10 Std. No. 1, Stock. ...... 3.25 3:75 Fancy, SALAD* Out 10:50 
CORN 4.75 . 15.25 
Fruits HERRING ROES ed Fish 
Std. Evergreen. No, 3, £.0.0. Co. 85.95 Michigan, 
Sta. oepeg, No. 2..... 80 .90 chigan, No. 10.. BSTER® 08..1.40 1.65 
No. 2, fo. .90 .97% New York, No. 10 Flats, 1 lb. cas 
Std. Crushed o. 2, f.0.b. Co. .1.00 ; No. OYSTERS®# 2.45 
Std. Crushed, No. 921% PRICOTS* 3.00 3.50 Stand 
’ No. 2, f.0. : 1.00 ards, 4 ox. 
= Crushed, No. Ce... 1.00 Standard, No. 3% Standards, = 
td. Crushed, No.2 1.10 Cc Choice, No 2 2.35 tandards, 8 50 0 
Split, No. tandard, No. 1.65 Red Alaska 
tandard, No. 23 Standard. No. 2, 1.90 Out 
1.40 Standard, Red, Water, No. 2 Medium Red, Talls.............. 
— Cut Gut Sorte, Syrup, 2.08 1.60 SHRIMP® 63-80 
No. 1 Steve, No. 2.5 Red Pitted, No. NO Out Out Dry, No. 
No. 2 No. 2....;.. Standard 2is........ Out Out SARDINES—Do 1.80 1.55 
2 Sieve, No. 2, f.0.b. County. .20 1.50 ornia Choice, No. 2%...... Out 2.45 F. mestic, per Case* 
No. Sieve, No. 2 vb. California Fancy, No 2.90 % Me., '26 pacl 
No. Steve, No. %, f.0-b. 1:00 pen Key, 
No. eee PEACHESS§ 5.50 5.50 % Keyless 
‘Bx. Sta., No. 2 Seve, 2 1.. 172% .85 nia Fancy, No. 2%........- 2.55 TUNA FISH—W 
Fancy Petit Pois, 2 Steve, No. 1.53% 1.00 Extra Sliced Yellow. Ne. California, hite, per Case* 
Standard, No. $..... Seconds, White, No. Set Californie 
Yellow, No. 8... 3.08 Galifersia Y 
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BALTIMORE, AUGUST 16, 1926 


WEEKLY REVIEW 


Canners Getting Busy Everywhere—The Prospects 
Accurately Outlined—A Year When the Canners 
Should Stand Together on Prices—The Pea 
Pack a Good One—Conditions in New 
York State—Market Quiet. 


LL SET—tThe stage is all set and a good many 
have already begun the big season’s rush on the 
canning of corn and tomatoes. The relative posi- 

tion of these two great crops, in the world of canned 
foods, is not quite as exalted or as pronounced as it 
used to be. Years ago it was right and proper to say 
that the active canning season opened with these two 
staple crops, because in those days the pea pack and 
the packs of “small fruits’ were small in comparison 
with these great staples. But now! The pea pack equals 
or exceeds each of these, and the fruits are treading on 
their heels in individual instances, such as peaches, 
pineapples, etc., and some of the fish lines are well up 
with them in total output, so that we can no longer say 
that the “active” canning season now begins. It would 
be more proper to say that all canning is now on, or 
will be in all sections within a few days. 

And what are the prospects? You have them well 
summarized in the reports of the tomato canners’ meet- 
ing at Easton last week, and in the corn canners’ meet- 
ing at Frederick this week, and in addition the other 
sections of the country are well covered in our Crop 
Reports. There is no need to repeat here, for you can 
make your own calculations and in the way you like 
best. This much can be said, however, that while the 
acreages are undoubtedly very much less than last 
year, and in fact somewhat less than normal, as taken 
over the past five years, the crops are in fair to good 
condition, and owing to improvement in the weather, 
promise to give good average yields. To the careful 


student it looks as if the canned tomato output of 1926 
would fall below actual requirements, for the normal 
consumptive demand for canned tomatoes is now near- 
ing if not at eighteen millions of cases—always pro- 
vided the pack is of good quality. Any tampering with 
the quality in the can will reduce this very rapidly and 
very heavily. And it takes, seemingly, only a day to do 


this bad work. The public will “go away” from canned 
tomatoes in a day if they do not please. And they will 
go even faster from canned corn if it is not to their 
liking. 

There is nothing in the situation for either corn 
or tomato canners to expect a runaway market due to 
extreme light packs, and the canner who tries to 
stretch his packs for this reason will cause trouble for 
himself and for all others. Individually a canner may 
face a light output, but he must figure that others are 
getting good packs and some of them very good, and 
these others will make up for his deficiencies, so far as 
market supply and the prices are concerned. On the 
other hand, there is no good reason for any canner low- 
ering his prices in the belief that he cannot find a mar- 
ket, and that prices will soon run off. 

The buyers may be expected to bring united 
pressure upon the canners to reduce prices, using the 
age-old weapon that the packs will be excessive and that 
already Tom Brown is selling at lower prices. They are 
today staying out of the market to create that impres- 
sion. But don’t be fooled by it. When you want to buy 
a thing well you pretend to have little or no interest in 
it. That is just what the buyers are doing now, and 
they are just as much interested as you would be, in the 
matter of the thing you want. They must have goods; 
they need them, because the hand-to-mouth style of 
buying they have followed for the past year or more 
has kept their stocks turning rapidly, and they have 
little if any surplus. And that holds true all down the 
line to the retailers. Remember that all jobbers are 
imbued with the idea of turning their capital not two or 
three or four times a year as they used to do, but 12, 
24 or 48 times a year, and that means small spot stocks 
and frequent buying. More than this, they do not ob- 
ject to paying the market price, provided there is some 
show of stability to that price. 

This being so, if the canners would show but a 
little backbone, and ask and stick for a fair price for 
their goods, everywhere, the market would steadily im- 
prove and stay good. The canners never before had as 
fine a chance to do this as they have with this year’s 
packs. They own the goods and if they sell them with- 
out profit, or with too little profit, it will be the fault 
of the canners only. 


It is now known that the pea packs of Wisconsin 
and New York State are of ample volume and of very 
fine quality. The work is now about over and can be 
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counted up, and that is the result. The first shock, to 
so call it, to the market has been harmful, but the mar- 
ket will recover, because the quality is good, and the 
people will eat them all long before another canning 
season. 
Speaking of the New York situation, a writer in 
direct touch with the whole State has just written us: 


Conditions change so quickly in the State that very 
often a report is almost without signficance as soon as it is 
given, but the following is my best understanding of the 
conditions for the main crops in this State at the present 
time. 

The pack of peas is completed but I have not yet re- 
ceived all the reports on sweet peas so I can only estimate 
the total pack, which I do not think will vary greatly from 
the 2,500,000 cases last reported to you. The quality has 
been most excellent, especially with the early peas, and the 
proportion of small sieves has run very high. 

Until very recently the corn situation looked almost 
hopeless in this State this year. The corn was very late 
and until about ten days ago we had but little good corn 
weather. Lately, however, we have had warm weather 
with good rains and the prospect for a fair corn se 5 is very 
much improved. The acreage is about 10 per cent less than 
last year and I believe in general, in spite of recent im- 
proved conditions, the yield will be relatively light. Cer- 
tainly our production will fall very much short of last year. 

In the case of tomatoes, which also are late, the vines 
looked well in nearly every locality, but in certain sections 
a poor set of fruit has been reported. And here again 
weather is going to be the determining factor. If frosts are 
long delayed it is possible we may still get a fair pack. Our 
tomato acreage is reduced about 20 per cent compared with 
last year, and you will realize that nearly half of our 
tomato acreage goes into ketchup and chili sauce. 

As for wax and refugee beans, I would say that the 
situation is generally unfavorable. The podding has been 
light, the set irregular, and a very much reduced crop is 
almost a certainty. 


There you have an exact statement of conditions 
that can be relied upon. 

‘he canned foods market is reported as “dead” so 
far as demand is concerned. It is the usual mid-sum- 
mer heiiday, but in addition the buyers profess to be 
waiting until they can see something as to the expected 
packs. However, the sharp-shooters are always on the 
line and they will knock down your prices and take the 
goods away from you before you know if you don’t 
watch out. They will buy—they have to buy—and that 
very soon. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Pick-Up Men Have Their Day Now—Retailers Not 
Buying Well—Cautious About Tomatoes—Weak- 
ness From Lack of Co-operation by Canners— 
Reports of Good Pea Packs Check Demand 
—Old Standard Corn at Low Prices— 

Beans Going Up—Cling Peaches 
Short—Berries Firm. 


New York, Aug. 12, 1926. 


HE SITUATION—The news from packing sec- 

I tions is holding the center of the stage in this 
week’s market, in the absence of any general 
change in the spot situation. This is the time of the 
vear when the “pick-up man” of the jobbers’ organiza- 
tion gets in his good work, and the “seekers of odd 
lots” are surely earning their pay this season. Most 
of the jobbers are ending the season with badly broken 
assortments, and their buyers are scouring the spot 
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markets to piece out their holdings until early arrivals 
of new pack fill in the shortages. There has been a per- 
ceptible let-down in buying interest on the part of many 
retailers during the past fortnight, and this has eased 
the pressure on spot stocks materially. Despite the 
falling off in retail demand, however, stocks are in such 
short supply on the majority of items that quotations 
are well maintained all along the line. The decline in 
retail buying is not unusual, this being the time of the 
year when fresh fruits and vegetables are, perhaps, in 
greatest supply, and consequently lower in price. 
Canned foods naturally feel this competition. 

Cautious on Tomatoes—Buyers have been rather 
conservative in their operations in the canned tomato 
market during the past week, and the hesitancy to 
make forward commitments previously noted contin- 
ued in effect. The jobbers have become so used to hav- 
ing things just about their own way in the tomato mar- 
ket, big pack or otherwise, that they have gotten into 
the habit of discounting any market developments 
which might prove favorable to the canner and to the 
disadvantage of the buyer. If the Southern canners 
could only present even a fraction of the united front 
which some of the West Coast food producing groups 
show the jobbers, it would be an entirely different 
story. There has been no real change in the situation 
affecting prices, although futures appear to be taking 
to higher ground. 

The Canners’ Difficulties—Of course, there are too 
many small canners in the Maryland and Deiaware can- 
ning districts, and in other sections, for the packers to 
put up anything of a unified front, and because of this 
they have been working on such slim margins for the 
past several years that their industry is in a precarious 
condition. Unification of many of the smailer groups 
into more powerful organizations, financially, would go 
a long way toward solving the problem. The general 
manager of one of the California “co-ops” a number of 
years ago outlined to the writer his theory of market- 
ing. “When things get dull, and the buyers won’t touch 
your stuff with a ten-foot pole,” he said, “the thing to 
do is to withdraw from the market and then advance 
your prices. This scares a lot of them into the market 
with inquiries, and you are in position to ‘do a favor’ to 
some of your ‘old customers’ by letting them in at the 
old price on part of their requirements; the remainder 
at the higher prices. It never fails.” In all fairness to 
the merchandiser quoted, however, his identity must 
remain anonymous. 

Peas—Reports reaching buyers here are to the 
effect that the pack of peas in Wisconsin this season is 
running considerably larger than had been anticipated 
earlier in the year, and consequently there has been a 
marked falling off in demand. Buyers are still inter- 
ested in offerings of standards and extra standards 
when listed at attractive prices, but are not going out 
after fancy grades. Buyers who were looking for a 
firm market just a few weeks ago have now turned 
bearish on the outlook. Southern peas are holding 
firm, and are in light supply on the more wanted grades. 
Standard 4s Alaskas are not available below $1.00 per 
dozen at the cannery in any quantities, while 3s are 
generally $1.15 to $1.20, and 2s around $1.50 on favored 
brands. 

Standard Corn—It appears to be a buyers’ market 
vet, and it is reported that old pack standards can be 
had as low as 85c at the cannery. The market on new 
pack is quoted at 90c per dozen, with extra standards 
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5c to 714c per dozen higher. With the, pack outlook in- 
dicating a fairly liberal yield this season, notwithstand- 
ing some curtailment in the acreage, distributors in 
most instances are inclined to go slow until later on. 

Beans Going Up—The carry-over of standard 
stringless beans is not as inexhaustible as many buyers 
had appeared to imagine, and the new pack has not 
augmented the supply as much as some had believed. 
This item appears to be a thing of the past as a 10-cent 
seller at retail, with the market up to around 95c a 
dozen at the cannery, and an inside of $1.00 per dozen 
at Baltimore. Some of the buyers were evidently 
“tipped off” a few weeks ago, and went into the market 
in a large way, cleaning up the low-priced offerings. 

Salmon Packers Bullish—Salmon canners are offer- 
ing new pack Alaska pinks at $1.35 per dozen, f. o. b. 
Coast, and have already booked a good business at this 
figure. Predictions are being freely made by the pack- 
ers that the market is due for an early advance. New 
chums have sold in a fair way at $1.25 Coast. Alaska 
red talls are quoted at $3.00 per dozen, with $2.85 re- 
ported done and buyers seeking $2.75 stocks. The 
lower prices made on this year’s pack have stimulated 
buying somewhat. The market had been rather slow, 
reflecting the high prices which prevailed last season. 

Cling Peaches Short—Reports from California in- 
dicate that the pack of cling peaches is running mate- 
rially under earlier estimates, and the packers do not 
expect to have much of a carry-over after future orders 
have been filled. Quotations are well held, and offer- 
ings of some grades have been withdrawn. Apricots 
also appear to be short this year, although supplies of 
other fruits seem to be adequate to take care of the 
needs of the trade. 

Berries Firm—Offerings of new canned berries, 
both Northwestern and Michigan and New York State 
packs, appear quite scant, and it is evident that the 
packers are well sold up on small fruits this season. 
Cherries in particular have been in demand in the East, 
with packers firm at $10.50 to $11.00 per dozen on 10s 
r.s. p. Strawberries are also short. 

Pineapple Volume Good—Canned pineapple has 
not suffered in the general let-down in retail buying 
during the past fortnight, this item continuing to move 
out in good volume. Summer sales of pineapple are 
normally of very heavy volume, and this season is not 
proving any exception to the general rule. There are 
no developments of general interest affecting the new 
pack situation. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


Good Crop Weather Is Helping—Corn Canning Begins 
Soon—Indiana Canners Working on Tomatoes— 
General Market Very Quiet—Grapefruit 
Growing in Demand—The Canning 
of Grapefruit. 

Chicago, Aug. 12, 1926. 


OOD WEATHER—We are having a fine spell of 

& growing weather for canning crops in the Cen- 

tral West, with plenty of sunshine well mixed 

with rain, and the canners of corn and tomatoes are 
hopeful of a good yield of fine quality. 

The pea pack is practically ended, in all important 

localities, but the future orders have not been labeled 
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or shipped out and estimates of the size of the output 
are not yet possible with any degree of accuracy. 

The canning of corn will not begin until about the 
18th of August, and then in only a few localities and 
in a small way. The heavy corn canning will be in full 
action about the 25th of August. 

Southern Indiana canneries have already begun the 
canning of tomatoes and will be in full action about the 
first of the week on which this paper is issued. This 
is one of the important reasons why corn and tomato 
canning may not be well done, and is therefore seldom 
done, at the same canneries, which is that the two — 
crops frequently come to the canneries on the same 
dates and cannot be handled properly at the same time, 
and they seem to be coming very closely together this 
season. Very few canneries in Indiana or Illinois pack 
both canned corn and tomatoes, and I know of only one 
or two in Iowa that does; none in Wisconsin or Mich- 
igan, and only a few in Ohio. 

The general market for canned foods is very quiet, 
and though there is some interest being manifested by 
buyers, I can hear of the closing of but few deals of 
any volume. 

Grapefruit—An article that has quickly come into 
popular favor is canned frapefruit, and the demand is 
in excess of the supply. A canner of the article at 
Largo, Fla., paid me an office visit recently. His name 
is. Frank Burkardt, and before entering into the can- 
ning of grapefruit he had a long experience as a prac- 
tical canner with New York State and Wisconsin can- 
neries. 

He is superintending the erection of a new cannery 
at Clearwater, Fla., this year, and will manage the op- 
eration of it. He is a man of fine intelligence and man- 
ufacturing and commercial ability, and here is what he 
told me about the canning of grapefruit: 

“Grapefruit canning was first started in Porto Rico 
in the year 1918-1919 and in Florida year 1920-1921. 
Many difficulties were experienced at first in the 
method of preparing and processing this fruit in such 
a manner that the wholeness, firmness and natural 
flavor could be retained. 

“Most of these difficulties have been eliminated, 
after considerable loss to the packers, and now the 
quality is generally established. A 

“The possibility of any over-production of canned 
grapefruit is very remote, as there is just sufficient 
fruit at the present time available to supply the fac- 
tories now in operation and the present capacity of 
these plants is only about 250,000 cases for Florida and 
about 200,000 cases for Porto Rico, making a total pack 
of 450,000 cases. 

“There are only two distinct methods of handling 
~ cae this fruit and the volume of each is about 

“The method used by the largest packers is as fol- 
lows: The fruit is first scalded, which loosens the yel- 
low peel from the fruit proper; this peel is then re- 
moved, leaving the white skin or rag. It is then treated 
with a caustic solution which removes this white skin; 
the fruit is then washed and passed on to women, who 
by the use of a knife or special tool remove the sections 
and they are placed in the can with a determined 
amount of granulated sugar syrup. They then go 
through a process to produce a vacuum by exhausting. 
They are then sealed and sterilized at a very low tem- 
perature in order to retain the flavor and firmness. 

“In the other process the fruit is not heated for re- 
moving the yellow peel, neither is it subjected to the 
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lye treatmcn‘, but is peeled with sharp stainless steel 
knives, after which it is sectionized and the balance of 
the process is the same in both cases. 

“While the general idea persists that ‘cull’ fruit is 
used for canning, this is very misleading, as only sound, 
ripe fruit is used which is of very fine flavor, but too 
ripe to stand shipping. Any fruit showing decay in the 
slightest way is thrown out as unfit.” 

New Canned Food Distributors—Five and Ten 
Cent retail groceries just established in Boston. I un- 
derstand they have done a big business right from the 
jump. 

R. W. Keyes, Oshkosk, Wis.—branch of the Con- 
sumers’ Sanitary Coffee and Butter Stores, Chicago, is 
operating 15 stores in the Oshkosk district. Mr. Keyes 
was formerly associated with Franklin, MacVeagh & 
Co., Chicago. 

Elkhart Wholesale Grocery Co., Elkhart, Ind.— 
new jobber just opened up who will give active support 
to factory label lines. 

Antonio Lamboretto, 1102 West Randolph street, 
Chicago, formerly jobbing exclusively Italian grocery 
products, plans to widen his line with regular grocery 
items, giving support to factory brands. 

Economy Wholesale Grocery Company will open up 
September 1st at Waukegan, Ill. Will take over the 
building formerly operated by Waukegan Wholesale 
Grocery Company. Economy will operate as a cash and 
carry jobber, with the 20 miles radius around Weauke- 
gan as a field. Economy has made a success of this 
sales method in Chicago and prospects at Waukegan 
are considered excellent. - 


CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Business Ahead of Last Season—Prices Stiffening— 
Big Pack Promises to Be All Needed to Fill Orders. 
Peach Canning in Full Swing—Yield Not Up to 
Early Estimates—Growers Found to Re- 
duce Prices—Apricot Pack Will Be Soon 
Cleaned Out—Pineapple Packing 
Has Passed Its Peak—Coast 
Notes of Interest 

San Francisco, Aug. 12, 1926. 


USINESS HEAVY—California canners generally 
B report a heavier volume of business than had 
been booked to a corresponding period last year, 
and there is almost a total absence of pressure to effect 
sales. Prices on many items in the fruit list have stif- 
fened materially of late, and this is true to some extent 
on vegetables, particularly in the case of spinach. While 
the fruit pack will be a very large one, taken as a whole, 
the outlook is that everything that can be packed will 
be readily absorbed, notwithstanding the fact that ex- 
port business is comparatively light. 


Peaches—The packing of Tuscan cling peaches is 
almost over, but other varieties are following very 
closely, and there will be scarcely a slackening in can- 
ning work during the next few weeks. Some packers 
report that their output of Tuscans has failen a little 
short of early expectations, the fruit having run to 
smaller sizes than usual. If this proves true with re- 
gard to Phillips clings, and other later varieties, the 
size of the expected pack may be whittled down consid- 
erably. Use is being made of cold-storage facilities to 
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a more marked degree than ever in the handling of the 
peach and pear crops and all plants in fruit packing 
centers are filled to capacity. 

Peaches grown in Northern California are going 
to canning plants in the southern part of the State in 
large quantities. The crop in the southern district is 
very light, owing to a series of dry years, making it 
necessary to bring in fruit from outside points. Much 
is being purchased in Tulare county, but many carloads 
are also being shipped from as far north as Sutter 
county, now the cling peach growing center of the 
State. The southern packers are being put to a consid- 
erable expense for freight by being compelled to make 
purchases so far from their plants, but feel obligated 
to care for their trade. 

While the outlook is that canners will be able to 
care for this year’s big peach crop, added canning facil- 
ities could be used to advantage, and doubtless another 
vear will witness the erection of some new plants and 
additions to old ones. While there has been some new 
equipment added of late, there have been but few new 
packing concerns enter the field and but few new plants 
erected. Canning facilities have scarcely kept pace 
with the increased size of the crop and loss of fruit is 
being prevented only by working extra shifts and mak- 
ing use of cold-storage facilities. 

Pears—California pear growers are being rather 
hard put to dispose of their crop and prices have 
dropped to lower levels than have been seen in years. 
Canning pears are selling well below the opening prices 
named by the California Pear Growers’ Association, 
and still there is a strong pressure being exerted by 
growers to get rid of their crops. Sales have been re- 
ported at $30 a ton and quantities have changed hands 
at $32.50 a ton, both here and in the Northwest. Even 
at these low prices canners are not anxious to take on 
large quantities, owing to the fact that they have ar- 
ranged to run heavily on peaches, for which there is a 
better demand. At the low prices now quoted on 
canned pears an increased demand is being noted, but 


there is still a considerable surplus from last year to be 
disposed of. 


Apricots—From present indications there will be 
no difficulty experienced in disposing of the pack of 
canned apricots. Already this line is getting rather 
closely sold up and some of the lower grades are quite 
difficult to locate. Lists are commencing to show blank 
spaces and packers are doing quite a little trading 
among themselves in order to fill orders in full. 

Pineapples—The peak of the pineapple pack on the 
Hawaiian Islands has been definitely passed and from 
now on there will be a steady falling off in tonnage. 
From July 8 to July 25, the Hawaiian Pineapple Com- 
pany, Ltd., handled an average of 2,600 tons a day at 
its great plant at Honolulu, and much of this time oper- 
ated for twenty-four hours a day, repeatedly breaking 
all former records for canned output. It has dropped 
to twenty-two hours a day and further reductions in 
operating time will be made as production slows down. 
Prices for canned Hawaiian pineapple are very firm, 
with most lines closely sold up, including the popular 
grades of sliced. 

Coast Notes—The laboratory of the National Can- 
ners Association at Battery and Commercial streets, 
San Francisco, is nearing completion aid will be in full 
operation within a few weeks. Some work is now being 
done there, but the full equipment is not in place. When 
in a completed form it will be the finest of its kind, and 
is expected to prove of immense value to Pacific Coast 
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canners. It has been needed for some time, there being 
several major problems to be cared for which could not 
be handled, to advantage, except by a laboratory on the 
ground and one specially equipped. 

The Meyenberg Evaporated Milk Company, of San 
Francisco, has disposed of its plants at Ripon, Salinas 
and Galt, Cal., to the Pet Milk Company, and the an- 
nouncement has been made that the capacity of the 
Ripon plant would be doubled. John Meyenberg and 
Walter Meyenberg, of the former concern, will become 
connected with the Pet Milk Company. They are pion- 
eers in the evaporated milk business. 


The deadlock between sardine fishermen and pack- 
ers at Monterey, Cal., continues, fishermen declining to 
accept less than $12 a ton for sardines. Several purse- 
seine boats have been brought to Monterey by canners 
from the southern part of the State, and it is the plan 
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to bring still others. The difficulty will probably result 
in a lessening of the pack. 

The canning firm of George H. Hooke, Inc., has 
leased a large building with spur track facilities on 
Brannan street, near Fifth, San Francisco, and equip- 
ment is being installed for the production of fruits for 
salad and other specialties on a large scale. Mr. Hooke 
is one of the pioneer canners of California and for years 
operated in the Santa Clara Valley. The output of the 
er plant will be handled by John W. McCarthy, Jr., 

ne. 

Edgar H. Stone, for years in the brokerage busi- 
ness at San Francisco, has announced his retirement 
from the field. 


Sherman T. Blake, San Francisco merchandise 


broker, is expected home from a trip to Europe early in 
September. 


What Canned Foods Distributors are Doing 


Canned Foods Entrenched Themselves as Leading Item in Jobbers’ 


Stocks During Season 


Just Closing—Distributors Optimistic on Outlook for New Season but Inclined to Force 
Packers to Carry Stocks as Long as Possible—Practical Economist Outlines Methods 
for Conducting Wholesale Grocers Business—Soup Canners in Keener Competi- 
tion—Peddling Manufacturer New Manace to Trade. 


at the start of a new season on their canned foods lines, a 

summary of the past year disclosed that canned foods have 
developed further in impertance to the general business of the 
wholesale grocers. Packs of a number of items of canned foods 
last season were of record proportions, but notwithstanding 
this, the industry has managed to absorb them and move them 
along to the consumer with a minimum of market disturbance. 
Packs of many lines of canned foods will again be large this 
season, but present indications are that demand will be suf- 
ficient to absorb these packs. The past year has shown that 
there is practically an unlimited potential consumption for 
canned foods, and that the public will buy and consume quality 
canned foods when they are offered at attractive prices. While 
profits for the canners, and some of the jobbers, were not as 
large last season as during previous years, volume in some 
measure helped to remedy this situation. Another factor 
which must not be lost sight of is that the low prices in effect 
during the year brought about a material expansion in canned 
foods consumption, and popularized these wholesome products 
which many consumers who had not previously bought canned 
foods in any quanity. 

After the record packs of last year, it is but natural that 
the distributors show an unusual amount of conservatism in 
their future operations this year, but this does not indicate by 
any means that the jobbers are not looking for a good market. 
On the contrary, it merely follows the practice which distrib- 
utors have been adhering to more and more closely each year, 
namely, that of making the producer “hold the bag” as long as 
possible. With the canner thus turning into warehouseman 
and jobber, in addition to being a producer, the latter must re- 
vise their costs figures in order to continue to hold their own 
in the new scheme of canned foods distribution. 

Private Brands and Exclusive Brands—A well-known prac- 
tical economist, following a study of the grocery industry, out- 
lines his conclusion in most interesting fashion to the American 
Wholesale Grocers’ Association. Coming as they do from an 
impartial, but trained observer, some of the thoughts expressed 
are of vital interests. The outline follows: 

“If I were a wholesale grocer, I would study my business 
and adopt my policy according to three essential factors—first, 
buying; second, stock on hand; third, selection and relationship 
to my customers. 

“Considering the first factor, I would adopt my own special 
brands wherever possible. In every instance, I would endeavor 
to secure the exclusive distribution in my territory of good pro- 
ducts under manufacturers’ advertised brands. In other lines 
manufacturers are learning that they can secure a larger and 
more satisfactory business by tying up their lines or products 
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with jobbers who will give them special selling effort. When- 
ever a manufacturer tied up with me I would push his goods to 
the utmost and prove to him promptly that his connection with 
me was the utmost profitable proposition he could accept. I 
believe that this will become rather general in the grocery busi- 
ness, and I would use every possible effort to gain the reputation 
among manufacturers of being the livest, most progressive and 
energetic wholesales in my district. 

“Regarding the second factor, ,[ would go over my stock 
with a fine tooth comb. My investigations disclose that a great 
many jobbers are losing a lot of their profits by investments in 
stagnant or slow merchandise. I would at once eliminate from 
my stock every item and line that was not selling rapidly enough 
to give me a profit. The cost of warehousing is determined by’ 
the time goods are stored. Therefore I would check the time 
element and carefully consider it in my accounting. I would 
realize that I can’t get all of the business, hence I would expend 
my effort in securing business only on those lines which are 
profitable, and I would study my stock accordingly. 

“The most important factor is the third. I would select 
only retail stores for the solicitation of my salesmen within my 
natural area. Many wholesalers are sustaining hidden losses 
by getting to far away from home. I would attempt religiously 
to build up the business of my customers, on the basis that a 
thousand good accounts are better and more profitable than 
five thousand indifferent and speculative accounts. 

“Therefore I would rather spend a part of my profits and 
a great deal of my energy in educating my customers. I would 
agree with them to provide them with merchandise of the best 
and most merchantable variety. I would study the very best 
methods of store arrangement, retail advertising, window trim- 
ming and salesmanship, I would persistently hammer away at 
my trade to encourage them to adopt the measures I advocated. 
I would make a special investigation among my best customers . 
regarding the most effective and profitable retail policies of all 
kinds, and I would endeavor to get every account on my books 
in line with the best policy.. I would make my business a clear- 
ing house of retail methods and ideas, as well as a jobbing house. 

“These are the things which those wholesalers who are 
actually doing in all lines. They are withdrawing from foolish, 
costly competition, and they are rendering an actual and con- 
structive service in the building up of the business of their 
customers. 

“Those independent retail grocers who survive the chain 
store competition are and will be good merchants. The average 
wholesale grocer depends on his survival on the arrival of the 
independent retaier. Hence the wholesaler is serving his own 


interests for beyond immediate profits when he furnishes the 
retailer with the goods and the facts to make him a good mer- 
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chant. This, I think, is coming to be not only a legetimate 


but necessary part of the service rendered by the successful 
wholesale grocer.” 


_ The Soup Line Forms—Wholesale grocers who have been 
agitating against “free deals,” so called, of every description, 
have been greatly interested, and in some cases incensed, over 
recent developments in the canned soup market. Working on 
the theory that nobody is going to give them something for 
nothing, which theory to a graduate of the w. k. school of hard 
knocks seems pretty sound, many jobbers have lined up against 
the old hokum which starts off with “‘you buy one, and I’ll give 
you one.” The recent free deal on soups, therefore, aroused 
considerable curiosity in the minds of many jobbers, although 
subsequent developments soon gave them a glimmering of an 
idea as to what was in the wind. The matter has been further 
clarified by a message which Van Camps of Indianapolis have 
addressed to the jobbing trade. In a very frank message, the 
organization says; “The manufacturer who has practically a 
monopoly on the canned soup business is now selling future 
tomato soup two cases free with ten. Why? Freights are no 
less, some points they are higher. Cans cost as much. Labels 
cost as much. Labor costs as much. Raw tomatoes cost as 
much. Again, why? Is it because Van Camp’s operating with 
a reasonable manufacturing profit has consistently sold tomato 
soup at prices considerably below competition? Or has the 
public revolted against paying high prices for canned soups 
when other canned foods are sold at prices more reasonable 
than ever before. For example,—why with a lesser production 
should the consumer pay more for a can of tomato soup than 
for a medium can of tomato sauce beans? Cut Van Camp’s 
vegetable soup with any other brand. Buy Van Camp’s and 
maybe the price of all vegetable soup will drop. Honest to 
goodness, it doesn’t cost $1.15 per dozen to produce.” The fore- 
going would appear to indicate that the downtrodden jobber is 
not the only member of the food fraternity who is suffering 
from “competitionitis” and the jobbers are sitting back to watch 
with a great deal of relish developments which mean that they 
are to continue to “get something for nothing” in the canned 
soup line. The present “free deal” in this branch of the canned 
foods industry, in all fairness, must be considered a little dif- 
ferent from the usual free deal which the manufacturer springs 
upon the unsuspecting jobber, but it nevertheless falls into the 
class of merchandising which has been generally condemned by 


ATTRACTIVE 


The lady of the house de- 
mands style. 


Catch her 
eye witha ‘“‘dressy’”’ label--- 
a Gamse Label. 


H.GAMSE 
Li thographers 
GAMSE BUILDING 
BALTIMORE MARYLAND 
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a majcrity of the wholesale grocers. The sudden desire on the 
part of certain interests in the canning trade to throw open to 
the jobbers an inside view of their costs is also somewhat of a 
novelty, and will doubtless serve buyers as ammunition for 
many years to come in their dickerings with the soup packers 
on business on the soups involved. ‘ 


More Grief for the Jobber—J. H. McLaurin, president of 
the American Wholesale Grocers’ Association, comes to the fore 
with a warning to the wholesale grocers headed “Manufacturer 
or Peddler—Which?” The communication which he addressed 
to the trade contains much food for thought. It follows; “The 
wholesale grocer, especially in some sections, is confronted 
with a growing evil. Correspondence addressed to this office 
indicates that some food and most tobacco manufacturers, not 
satisfied with assuming the position of competitor to the whole- 
sale grocer—their chief distributors—by selling direct to chain 
stores, are now developing a peddler system by which the sales- 
men are called upon to play the role of both salesmen to the 
jobber and peddler to the jobber’s customers. Not satisfied 
with this injury inflicted upon the jobber by such competition, 
it appears that for the most part these manufacturers add 
insult to injury by actually demanding that the wholesale 
grocer furnish from his stock the goods with which the peddler 
is to compete with the jobber, and that these goods be sold to 
the manufacturers at a discount of 5 per cent. Ye Gods! This 
would be unbelievable except for the fact that: 


“ *tis true, ’tis pity; 
“And pity ’t is ’tis true.” : 
Well, the facts are before you, but the one important ques- 


tion is, what are you going to do about it? 
ed or plain—for all your 


CANS 
canning needs. 


WHEELING CAN COMPANY, 
Wheeling, 


Sanitary cans, lithograph- 


West Virginia 


The Rotary Washer 


without any 
cutting surfaces 


There is still an opportunity to secure one 
of these machines from stock. Savings in 
raw material soon pay for this equipment. 


IMMEDIATE 
SHIPMENT 


Wire for particulars, 
S.O.RANDALL'’S SON 
BALTIMORE, MARYLAND 

Monarch 


Sanitary 
Rotary 
Tomato 


Washer 


ALL THAT IS GOOD IN A WASHER. 
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HE POWER of attractive labels 


to help sales has been repeat- 
edly proved. 

‘Putting your product on the dealer’ . 
shelves does not complete the sale. 
Why not help the dealer sell your 
goods by using attractive labels that 
will create a favorable impression. | 

Let us show you what we mean. by 
attractive labels. 


: CONSULT OUR 
TRADE MARK BUREAU 


No new brand should be adopted 
without careful investigation. j 

‘We operate a Trade Mark Bureau 
for the benefit of our customers.: It 
contains records of over 829,000 
brand names including all registered 
brands. The service is free. 


The. United States Printing 
& Lithograph Company 


.Color Printing Headquarters 


CINCINNATI BROOKLYN 
55 BEECH ST. 70 N. 3rd. ST. 
BALTIMORE 
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SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You’ll be better mentally, 
physically—and financially 


Send in YOUR contribution 


All are welcome. 


A WISE BIRD. 

An old lady kept a parrot which was always swearing. She 
could put up with this till Saturday, but on Sunday she kept a 
cover over the cage, removing it on Monday morning. This pre- 
vented the parrot from swearing on Sunday. 

One Monday afternoon she saw her minister coming toward 
the house, so she again placed the cover over the cage. As the 
reverend gentleman was about to step into the parlor the parrot 
remarked: 

“This has been a damn short week.”—Science. 


PROOF. 
First Knut—Can you keep a secret? 
Second Ditto—I’ll say so. We were engaged two weeks be- 
fore I knew anything about it—Answers, London. 


A SLIGHT ERROR. 


“See here,” said the angry visitor to the reporter, “what do 
you mean by ‘inserting the derisive expression “applesauce” in 
parenthesis in my sp eech ?” 

“ «A pplesauce’ ? Scott, man, I wrote ‘Applause.’ 


THE VAGABOND’S PLEA. 
Magistrate (to tramp charged with begging)—Three days 
imprisonment on bread and water. Take him away. 
Tramp—Make the living a trifle richer, yer worship, and 
stay a week.—Answers, London. 


IDENTIFIED. 


He came home and, as they say in the movies, found his wife 
sewing on a tiny garment. 

“My dear, my dear,” he cried. 

“Don’t be silly,” she replied. 


“This is my new dinner 
gown.”—Judge. 


THE CUPBOARD WAS BARE. 


Cannibal Prince (rushing in)—Is it too late for dinner?” 
Cannibal King—Yes, everybody’s eaten.—Phreno Cosmian. 


HIS GOLDEN RULE. 


Teacher—Remember the saying, “It is better to give than to 
receive.’ 

Pupil—My father says that is his maxim. 

Teacher—What is your father? 

Pupil—A pugilist.—Fliegende Blaetter, Munich. 


A DEAD GAME SPORT. 
Conductor—Change for Marietta. Change for Marietta.” 
Country Passenger—Don’t know who the girl is, but I’ll chip 

in a dime.—Union Pacific Magazine. 


A SINGLE THOUGHT. 

A woman lay very ill. Having brought up a clever orphan 
girl, the sick woman called the orphan to her and said: “I shall 
soon leave my little children motherless. They know you and love 
you, and after I am gone I want you and my husband to marry.” 

The young woman, bursting into tears, said: “We were just 
talking about that.” 

The wife recovered.—Wheeler Man. 


VISION 


First Climber—I saw Mrs. Blueblood on the avenue. 
Second Climber—How was she looking? 
First Climber—Right past me.—Life. 


OH! 
“Do you like to recite, dear?” 
“No, but mummy always asks me, because it makes people 
go.” 
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ADJUSTER, for Chain Devices. 

Frank Hamachek Co., Kewaunee, Wis. 
Apple Paring Machines. See Paring Mach. 
APRONS (factory), Acia, Water Proof. 

Phil Emrich, Cincinnati. 

BEAN SNIPPER. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
BEET MACHINERY. 

Ayars Mach. Co., Salem, Nn. J. 

Cang. Mchy. Corp., Cedarburg, Wis. 

A. K. Robins & Co., Baltimore. 

Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 

BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. " 
Bean Cleaners. See Clean and Grad. Mac 
Beans, Dried. See Pea and Bean Seed. 
BELTING. 

The Fairbanks Co., New York. 

BOARD, Corrugated Wrapping. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
BLANCHERS, Vegetable and Fruit. 

Ayars Mach. Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 
BOILERS AND ENGINES, Steam. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 
Bottle Corking Machines. See Bottlers Mcy. 
BOTTLERS’ MACHINERY. 

Ayars Mach. Co., Salem, N. J. 

Baw. Ermold Co., New York City. 

Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 

BOX (Corrugated) SEALING MACHINE. 

A. K. Robins & Co., Inc., Baltimore. 

Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXING MACHINES. 
Westminster Machine Works, Westminster, 


Md. 

Fred H. Knapp Co., Ridgewood, N. J. 
BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails. Fiber. See Fibre Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 


BURNERS, Oil, Gas, Gasoline, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
BY-PRODUCTS, Machinery. 

Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
CANNERS, Fruits and Vegetables, Etc. 

Cal. Pkg. Corp., San Francisco, Cal. 
Cabbage Machinery. See Kraut Mchy. 
CAN COUNTERS. 

Ams Machine Co., Max, New York City 

Ayars Mach. Co., Salem, N. J. 

Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss & Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago. 
Slaysman & Co., Baltimore. 
an Markers. See Stampers & Markers. 


CAN SEALING COMPOUNDS. 

Ams, Machine Co., Max, New York City. 
CAN WASHING MACHINES. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS,Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, O 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati, Ohio. 

Wheeling Can Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 

Ayars Mach. Co., Salem, N. J. 

Anderson-Barngrover Mg. Co., San Jose, Cal. 

Berlin-Chapman Co., Berlin, Wis. 

Phil Emrich, Cincinnati. 

H. A. Kries & Son, Baltimore. 

The Langsenkamp Co., Indianapolis. 

8S. O. Randall’s Son, Baitimore, Md. 

A. K. Robins & Co., Inc., Baltimore. 

Sinclair-Scott Co., Baltimore. 


THE CANNING 


WHERE TO BUY 


———=the Machinery and Supplies you need and the Leading Houses that supply them 
Consult the advertisements for details. 


TRADE 


Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Bartimore. 


Can Stampers. See Stampers and Mark:rs. 


CAPPING MACHINES, Soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Capping Steels, Soldering. See Cannery Sup 


CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 


CIDER AND VINEGAK MAKERS’ SUP- 
PLIES. 


Karl Kiefer Mach. Co., Cincinnati, O. 


CLEANER AND CLEANSER (Wyandotte) 
J. B. FordCo, Wyandotte, Mich. 


CLEANING AND GRADING MACHIN- 
ERY, Frult. 
Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 


CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Machy. Co., Chicago, III. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Colls. 
Condensed Milk Canning Machinery. See 
_ Milk Condensing Machinery. 


CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Aglitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers. Retort. See Kettles, Process. 
Souder Mfg. Co., Bridgeton, N. J. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., indianapolis. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Cop. 


CORING HOOKS, Pitting Spoons, Etc. 
Phil Emrich, Cincinnati. 

CORKING MACHINES. 
Edw. Ermold Co., New York City. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 


CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. . 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, O. 
Sprague-Sells Chicugo. 
Peerless Husker Co., Buftuio, N. Y. 


Corn Mixers and Agitators. See Corn 
Cooker Fillers. 


CORRUGATED PAPER PRODUCTS. 
Bag Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott, Baltimore. 

Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

CRATES, Iron Process. 
Berlin-Chapman Co., Berlin, Wis. 

w. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., ssaltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Machine Co., Baltimore. 

Cutters, Corn. See Corn Cutters. 

Cutters, Kraut. See Kraut Machinery. 

os String Bean. See String Bean 

cy. 


DECORATED TIN (for Cans, Caps, Etc.) 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 
U.S. Can Co., Cincinnati.. 

Dies, Can. See Canmakers’ Mchy. 


Double Seaming Machines. See 1 
Machines. 


DRYERS, Drying Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Slaysman & Co., Baltimore. 

Employers’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, Etc. 
Phil Emrich, Cincinnati. 
The Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. 
gines, Steam. ee Boilers and E k 
Enameled-lined Kettles. See — 
EVAPORATING MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Zastrow Mach. Co., Baltimore. 

Factory Stools. See Stools.. 

Factory Supplies. See Cannery Supplies. 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara 1 
The Fairbanks Co., New York aati 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicugo. 


FIBRE CONTAINERS for Food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, O. 


FIBRE PRODUCTS, Boxes, Boxboards, etc. 


Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 


llers. 
Filling Machines, Bottles. See Bottlers’ 
Machinery. 


FILLING MACHINES, Can. 


Andersor -Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarb Wis. 
Huntley Mfg. Co., Silver Creek, N. ¥ 
Karl Kiefer Machine Co., Cincinnati, O. 
The Langsenkamp Co.., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Filling Machine, Syrup. See Syruping Mach, 
FINISHING MACHINES, Catsup, Etc. 


Karl Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co.,-Baltimore. 
Sprague-Sells Corp., Chicago. 
Food Choppers. See Choppers. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Cleaning and Grading 


Machinery, t. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS AND SEEDERS. i 
Huntley Mfg. Co., Silver Creek, N. Y. 


Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
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WHERE TO BUY—Continued 


GENERAL AGENTS for Machinery Mfrs. 
Berlin-Chapman Co., Berlin, Wis.. 
A. K. Robins & Co., Inc., Balttmore. 
Sprague-Sells Corp., Chicago. 

Generators, Electric. See Motors. 


GLASS-LINED TANKS. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corporation, Chicago.. 
GLUES, for Sealing Boxes. 

Arabol Mfg. Co., New York. on 
Governors, Steam. See Power Plant Equip. 
Gravity Carriers. See Carrs. and Convrs. 
Green Corn Huskers. See Corn Huskers. 
Green Pea oe See Cleaning and 

rading Machinery. 

Hoisting and Carrying Mchs. See Cranes. 

Hullers and Viners. See Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 

INSURANCE, Canners’. 

Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 

Jacketed Kettles. See Kettles, Copper. 

JACKETED PANS, Steam. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Sprague-Sells Corp., Chicago. 

KETTLES, Copper, Plain or Jacketed. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicugo. 

Kettles, Enameled. See Tanks, Glass-lined. 

KETTLES, Process. 

rs Machine Co., Salem, N._J. 

Co., Berlin, Wis. 

S. O. Randall’s Son, Baltimore. 

Edw. Renneberg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machine Co., Baltimore. 
KNIVES, 

ich, Cincinnati. 

Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Baltimore. 

KRAUT CUTTERS. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
LABELING MACHINES. 

. Ermold Co., New York City. 

pay H. Knapp Co., Ridgewood, N. J. 

Morral Bros., Morral Ohio. 

Sprague-Sells Corporation, Chicago. 
LABEL MANUFACTURERS. 

Calvert Litho Co., Detroit, Mich. 

H. Gamse & Bro., Baltimore. 

R. J. Kittredge & Co., Chicago. 

Simpson & Doeller Co., Baltimore. 

Stecher Litho Co., Rochester, N. Y. 

U. S. Prt. and Litho. Co., Cincinnati. 
LABORATORIES, for Analyses of Goods, 

Etc. 

National Canners Asso., Washington, D. C. 
LIMA BEAN RUBBERS 

The Scott Viner Co., Columbus, O. 
MARKING INK, POTS, Etc. 

1 Emrich, Cincinnati... 

Can See Stampers & Markers. 
Marmalade Machinery. See Pulp Mchy. 
MILK CONDENSING & CANNING MCHY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Zastrow Machinery Co., Baltimore. 
‘Molasses Filling Machines. See Filling Ma- 

chines. 

OYSTER CANNERS’ MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 

Bdw. Renneburg & Sons Co., Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Zastrow Machinery Co., Baltimore. 
Packers’ Cans. See Cans. . 

Pails, Tubs, Etc., Fibre. See Fibre Conts. 

Paper Boxes. See Cor. Paper Products. 

PARING MACHINES. 

Phil Emrich, Cincinnati. 

Sinclair-Scott Co., Baltimore. 

PASTE, CANNERS’. 

Arabol Mfg. Co., New York, 

Baw. Ermold Co., New York City. 

F. H. Knapp Co., Ridgewood, N. J. 

A. K. Robins & Co., Inc., Baltimore. 

PEA AND BEAN SEED. 

Brotherton, Kirk Seed Co., Bozeman, Mont. 

D. Landreth Seed Co., Bristol, Pa. 

ers Bros. Seed Co., Chicago. 

PEA CANNERS’ MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Ce., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, 4 


N. Y. 
F. Hamachek Mach. Co., K 


ag ag | Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. .Y 
Frank Hamachek Co., Kewaunee, Wis. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
PEELING KNIVES. 
Phil Emrich, Cincinnati. 
A. K. Robins & Co., Inc., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 
PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, Continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 

Picking Boxes, Baskets, Ete. See Baskets. 

Picking Belts and Tables. See Pea Can- 

ners’ Machinery. 

PINEAPPLE MACHINERY. 

E. J. Lewis, Middleport, N. Y. 
Sprague-Sells Corp., Chicago. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Mchy. 


PITTING SPOONS, CORING HOOKS, Etc. 
Phil Emrich, Cincinnati. 
POWER PLANT EQUIPMENT. 
The Fairbanks Co., New York City. 
H. A. Kries & Son Co., Baltimore. 
Power Presses. See Canmakers’ Mchy. 
Power Transmission Mchy. See Power 
Plant Equipment. 
PRESERVERS’ MACHINERY. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 
F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. . 
Sprague-Sells Corp., Chicago. 
PUMPS, Air, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Balttmore. 
Slaysman & Co., Baltimore. 
Retort Crates. See Kettles, Process. 


RUBBER GLOVES, Factory. 
Phil Emrich, Cincinnati. 


RHUBARB CUTTER. 
E. J. Lewis, N.Y. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Can- 
nery Supplies. 


SEALING COMPOUNDS, Can. 

SEALING MACHINES Box. 

A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 

ing Compounds. 

Sanitary (open top) Cans See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

¥F. H. Langsenkamp Co., Indianapolis. 

S. O. Randal’s Son, Batimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 


SCALES, Platform, Table, Etc. 


The Fairbanks Co., New York City. 
Scalding & Picking Baskets. See Baskets. 
Screw Caps, Bottle.. See Caps. 

Sealing Machines, Bottle. See Bottlers’ 
Machinery. 


SEEDS, Canners’, All Varieties. 
Brotherton-Kirk Seed Co., Bozeman, Mont. 
Landreth Seed Co., Bristol Pa. 
Rogers Bros. Seed Co., Chicago. 
eparators. See Pea Canning Mchy. 
sos Machines, Cans. see Closing Ma- 
chines. 


SHEET METAL WORKING MACHINERY. 
Ams Machine Co., Max, New York City. 
E. Ww. Bliss Co, Brook: of. Y. 

ameron Can Mchy. cage, 
Slaysman & Co., Baltimore. 

SIEVES AND SCREENS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, Corn. 
Berlin-Chapman Co.., Berlin, Wis. 

Sliver Creek, N. Y. 
prague-Sells Corp., cago. 

Sorters, Pea. See Cleaning and Grading 

Machinery. 
SPEED REGULATING DEVICES (for Ma- 
chines, Belt Drives, Etc.) 
Berlin-Chapman Co.., B 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
Supplies, Engine Room, Line Shaft, Etc. 
See Power Plant Equipment. 
Supply House and General Agents. See 
General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Inc., saltimore. 
Sprague-Sells Corp., Chicago. 

Tables, Picking. See kea Canners’ Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Steam Jacketed Kettles. See Kettles. 

Steam Retorts. See Kettles, Process. 

STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 

Phil Emrich, Cincinnati. 

A. K. Robins & Co., Inc., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 
Sprague-Sells Corp., Chicago. A, 

STRING BEAN MACHINERY. 
Berlin-Chapman Co., Berlin, Wis. 
Burton, Cook & Co., Rome, N. Y. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
EB. J. Lewis, Middleport, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

TANKS, METAL, 


Berlin-Chapman Co., Berlin, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
Slaysman & Co., Baltimore, M 
Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Steel. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Pfaudler Co., Rochester, N. Y. 
Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 

Sprague-Sells Corp., Chicago. 

TELEGRAPH, quick ser- 

ce. 

Amer. Teleph. & Teleg. Co.—Everywhere. 
Testers, Can. See Canmakers’ Mchy. 
THERMOMETERS, Gauges, Etc. 

Phila. Thermometer Co., Phila., Pa. 
Ticket Punches. See Stencils.. 

TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Co., Berlin, Wis. 

Huntley Mfg. Co., Silver Creek, N. Y. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINES. 

A. K. Robins & Co., Inc., Baltimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 

S. O. Randall’s Son, Baltimore. 

A. K. Robins & Co., Baltimore. 

Sprague-Sells Corp., Chicago. 
TRADE-MARKS. 

C. E. Richardson, Washington, D. C. 
Variable Speed Countershafts. See Speed 

Regulators. 


VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 

ashers, Bottle. ee Bottlers’ Machinery. 

WRAPPERS. Corrugated Bottle. — 
Hinde & Dauch Paper Co., Sandusky, Ohio. 

WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

ansen Cang. Mchy. Corp., arburg, Wis. 
A. K. Robins & Co., Baltimore’ 

WASHERS, Frult, Vegetable. 

Ayars Mach. Co., Salem, N. J. 
Sprague-Sells Corp., Chicago. 
aes and Scaiding Baskets. See Bas- 
ets. 
Windmills and Water Suppl tems. 
rappers, per. t 
rapping nes, 3 
Machinery. 
WYANDOTTE—Ganitary Cleaner. 
J. B. Ford Coe., Wyandotte. Mich.. 
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RTISTIC 


SLAYSMAN DUPLEX TRIMMER—SLITTER 


IOC’ 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes—2’s 3’s 10’s 
ete: 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
er. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


SLAYSMAN & COMPANY 801 E. Pratt St., BALTIMORE, MD. 
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